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Abstract

The objectives of this research are 1) to study and research the theory of Visual
Communication Design and Current Advertisement Design, 2) to study the information and
advertising media of the “Thailand Grand Sale 2012” and 3) to develop the advertising
media for the “Thailand Grand Sale 2015”.

The “Thailand Grand Sale” is divided into 4 zones which are 1) Furniture and
Home Decoration 2) Electric Appliances 3) Wedding Fair and 4.) Fashion and Jewelry. The
researcher has studied the information about Visual Communication Design and Current
Advertisement Design, and has a field study at “Thailand Grand Sale 2012"—observing,
recording data and interviewing the visitors during 4 — 12 August, 2012. The data collected
from the fair is used as a guideline in designing and developing the advertising media in
accordance with the objectives of the exhibitor which focus on the communication technol-
ogy in Visual Communication Design to publicize the target group in both information and
visual perception and to stimulate the visitors before going to the fair with the communica-
tive idea in mind as “Big Sale Small Price”.

The design of advertising media is a 3-D pattern which consists of Banners, Dis-
plays, Bill Boards and Bus Back Boards total 4 sets of each. The finished design is evalu-
ated by 2 experienced advertising masters, 2 Visual Communication Design scholars and
the other 50 people in term of the satisfaction toward the 3-D advertising media using the
questionnaire with 5 levels indicating degree of satisfaction leading to the means of from
Maximum to Minimum level. Finally the researcher creates the 3-D advertising media mas-
terpiece for the “Thailand Grand Sale 2015".
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As a result of this research, there are 4 sets of the 3-D advertising media sizing
120 x 220 cm. under the concept of “Big Sale Small Price” for the “Thailand Grand Sale
2015” in Furniture and Home Decoration section, Electric Appliances section, Wedding

Fair section, and Fashion and Jewelry section.

Keywords : Advertising media design / Thailand Grand Sale / Impact Exhibition Hall /
Muangthong thani / Big Sale Small Price
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