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Self-Promotion Guideline for Designers in a Digital Social Context
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Abstract

To present an idea of design and provoking awareness to the target market, in-
cluding other relating audiences are crucial as much as the design artwork. Thus, to select
the affective self-promotion must be careful for every presentation. Although, the previous
presenting method is the main medium, but there are better technological development as
digital media which influence our daily life. Hence, to promote and presenting the design
are appeared in the variety channel along with digital technology development. Moreover,
designer can select the appropriate self-promotion.

This article aims to illustrate the idea of Self-Promotion in a digital social context,
can be the alternatives for new generation designer that they can apply the knowledge for

their audience. Additional, it is also can be the further business opportunities.
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