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The Construction of Corporate Indentity by Graphic Design
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Abstract

Corporate Identity became the most important in the organization and the worldwide compa-
nies. It is used to present the unity and,meanwhile, both efficiency and benefits can be expected.
Graphic Design is provided to serve the needs of the organization. 2

The purpose of this article is to show that the construction of Corporate Identity by Graphic
Design can solve all problems mentioned wnhout any doubts.
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F1n - Schmitt, B. and A. Simonson. Marketing Aesthetics. (New york : Fee Press, 1897)
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