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Tourists Perception of Tourism Information Sources from Tourism Authority of

Thailand: Nakhon Ratchasima Office
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Abstract

This research is the study of Tourists Perception of Tourism Information Sources from
Tourism Authority of Thailand : Nakhon Ratchasima Office. The purposes are: 1) To study the
level of tourism information Sources, 2) To study the correlation between individual factors on
level of information perception. The 400 tourists visit at Nakhon Ratchasima and Chaiyaphoom.

This research finding : 1) Perception level in tourist information Sources finds that
most is personnel media, following from broadcasting, outdoor advertising 2) Comparing result
of the level of information Sources perception that classify by personnel characteristics finds the
different personnel factors in age, occupation, and family income have different information
perception, and different gender and education do not different information perception at 0.05

level of significant.

Keyword: Tourism Information Sources Tourism Tourist
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