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Abstract

The purpose of this research is studying the relationship between consumer perception
of retailer investment in community which the retailer store is located and the strength of
relationship between consumer and( retailing store. Samples of this study are 400, which is
collected by questionnaire. Statistics for analyzing are percentage, mean, standard deviation,
variance, correlation and multiple linear regressions at 0.05 significant levels. For research
findings, we find that consumer satisfaction, consumer perception of retailer store’s investment to
its community and consumer perception of own investment have significant affect to strength of
relationship. In addition, consumer perception of retailer store’s investment to consumer and

quality of alternative retailer stores do not significant affect to strength of relationship.

Keywords: Strength of relationship, consumer perception of own investment, consumer
perception of retailer store’s investment to community, consumer perception of retailer store’s

investment to consumer, small and medium retailer stores
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