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Abstract

The objective of this research is to study the Human Resources Development Guideline of
Generation Y, the problems and threat existing during in process. A grounded theory was applied
in this research. The data were collected through an in-depth interview with the manager of 6
hotel’s Human Resources development department at Bangkok, Thailand. That the development
guideline of Generation Y was divided into 2 processes that were the process for training the staff
to follow service standards of the hotels and providing the advancement opportunity and the
research also found some problem concerning Human Resources Development of Generation Y
,In particular lacking interest in training because of their personality, Generation X manager -
Generation Y employee conflict due to an pressure and a misunderstanding in working concept’s
Generation X manager.

Keyword: Human Resource Development, Generation Y, Hotel Business
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