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Abstract

This research aims 1) to study the attitudes of people towards purchasing products and
services online, 2) to study the behavior of online purchase of products and services and 3) to
study the relationship between attitudes and behavior of the intention to buy products and
services online. Data is collected from a sample group of 400 inhabitants of Chonburi province
by using questionnaires as a tool to collect data. The majority of the sample group is female (342
people), between 21 - 25 years of age, is single, has a bachelor degree, is a student and has
10,001 - 20,000 baht of monthly income. The data was analyzed statistically using frequency,
average, standard deviation and multiple regression analysis by defining a confident value of 95%.

It was found that most of the products and services that respondents buy via Facebook,
Websites, Line and Instagram are clothing and accessories. Respondents buy product and services
online because of convenience. The purchase is made at home and payment is made through a
bank account. Purchases are made once a month. Respondents like products and services with
complete information and reviews. They like employees who are sincere and willing to answer
all questions. The average amount of purchase per time is 501 - 1,000 baht. Moreover, the results
indicate a high level understanding and emotional attitude and behavior attitude is at the highest
level. In addition, it was found that behavioral attitudes have a positive impact on the behavioral

intention to purchase.

Keywords: Attitude, Product and Services Online Purchasing, Behavioral Intention
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