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Abstract

The objective of this research is to examine ownership structure and relationship
between family-owned structure and earnings quality of listed companies in the Stock Exchange
of Thailand. The samples are family-owned listed companies in the Stock Exchange of Thailand
during year 2557 - 2559 B.E. totaling 470 samples. Family-owned companies are companies that
have more than 25 percent of total equity hold by family members. This research measures
earnings quality by using the relation between earnings and cash flow. The researchers employ
multiple regression analysis to study the relationship between family-owned structure and
earnings quality.

The result show that family-owned structure is negatively related with earnings quality
at significant level 0.10. The result shows that family-owned structure motives companies to

manage earnings which decrease earnings quality.
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Independent Variables Coef. P-value
(Constant) -2.976 0.188
Family firmi,t -0.03% 0.092
Sizeit 4.414* 0.000
Agei,t -0.033 0.213
Structurei,t -27.457* 0.000
Growthi,t 0.000 0.294
Auditi,t -0.189 0.754
R Square -2.976 0.896
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15197 6 (79)

Independent Variables Coef. P-value
F-statistic 662.632
Durbin-Watson 1.494
Prob.(F-statistic) 0.000

*syeutdEIAgy 0.10
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