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Abstract

This research aims at studying 1) Dynamic Capability, Competitive Advantage, Innovation
Capability, and Firm Performance 2) A model for the Dynamic Capability development of the Thai
automotive industry. A qualitative research by theoretical methods and collected data through
in — dept interviews developed on theory and endorsed by qualified experts within Thai
automotive industry as the key contributors and data saturation was found after 20 key
contributors. The research results found that Dynamic Capability relates to Firm Performance
supported by Competitive Advantage and Innovative Capability. It was found that, for the Dynamic
Capability development model of the Thai Automotive Industry, including 1) Dynamic Capability
development 2) Competitive Advantage development 3) Innovation Capability development and

4) Firm Performance are consistent with the empirical data at a good level.
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i Tnguansliiuinuuiinansdsesnsusudueslsemalnefanasederelilesnasnnans Uiy
i T,mammmiai’hmamzmﬂfﬁ]zeiqma&ia;jmammuauﬁLLaz%udauLﬁamia'aaaﬂLﬂuéwé’mm LA
nsgnusanIngeavnssuvesUsEnalnelagsaluddudall
fedafoimarilasdinssidudosusuasinumues teliiusomaiiuln uasnaudsundas
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vosdawandoulugaamnisy msfunuwaiiadiauansndmatndidvina b negiadidedidy
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Weatu Aguirre (2011) la@nwanuanunsadeanatnuazanulaussunenisudsiuresesdnsidingln
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