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Abstract

The objective of this research is to study the model of tourism network partnerships
that can be utilized for tourism research findings. This study conducted by qualitative research
methodology; data collected through group interviews. The samples were selected from 88
agencies from stakeholders in the Andaman tourism development area. The collected data
were analyzed by Thematic analysis method. The research results were found that there were
6 problems and obstacles in the application of research results: 1) knowledge of access to
research resources, 2) understanding of research, 3) reliability of information, 4) research
features, 5) research modernization, and 6) dissemination of research results. The application
of tourism research findings categorized by three groups of stakeholders including: (1) private
sector or tourism entrepreneurs can take advantage of 5 areas: tourism personnel, tourism
products and services, tourism marketing, tourism business, and tourism law; (2) government
sector and state enterprises can take advantage of 4 areas: academic and research work,
tourism policy and strategy, transportation, the development of tourism potential in various
fields; (3) community groups to use 5 aspects: tourist attractions, tourism products and
services, tourism personnel, tourism marketing, and other areas such as writing proposals for
requesting a budget for tourism development. The target groups that utilized research findings
including 4 target groups (PPCA): private sector, public and state enterprise (public),

community, and academic sector (academic).

Keywords: Tourism Research Findings, Application of Research Findings, Tourism Network,

Andaman Tourism Cluster, Research Network
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