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Abstract

The purposes of this research were: (1) to examine the influence of causal factors on
the innovativeness of startups; studies (2) to examine the influence of innovativeness on the
performance of startups; and develops (3) to develop the innovativeness model for startups.

This integrated research comprised quantitative and qualitative research approaches.
In the quantitative research, data were collected from the sample population of 360 startups
using a questionnaire. In the qualitative research, data were collected from 6 startups using
the technique of in-depth interview with entrepreneurs. Data were analyzed by Descriptive
Statistics, Structural Equation Modeling (SEM), and Content analysis

Findings are as follows: (1) factors concerning the three factors of concern --research
and development, policies and government support, and entrepreneurship --exerted direct
influence on the innovativeness of Startups. Factor of research and development was found
at the highest level. (2) Innovativeness exerted direct influence on the performance of
startups. (3) The innovativeness model of startups in Thailand is valid and well fitted to
empirical data (Chi-square/df = 1.25, P-value = 0.13345, RMSEA = 0.02, GFI = 0.99, AGFI = 0.97).

Keywords: innovativeness, startups
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