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Abstract

Phitsanulok province has a variety of tourist attraction sites including many natural
resources, hills, waterfalls and agricultural, cultural and natural tourist attractions. Phitsanulok
has a dramatic history which includes Buddhist relics which are respected in global Buddhism.
The province has a number of strong Point which could be important in tourism development
including sovernment policy to promote domestic tourism. The mixed method was employed
to explore the possibility of tourism management at provincial-level through data collection
and surveyed at area-based targets. The focus group discussion and in-depth-interview were
organized. and The Phitsanulok Vision has been proposed as a plan to develop and promote
tourism and the creative economy of the Indochina interjunction. The strategic issues are to
stimulate arts, culture and ecological tourism. The strategic and key performance indicator has
been correlated to provincial strategic issues which cover the directions of related plans,
projects and activities to develop sustainable tourism and the creative economy of
Phitsanulok.

Keywords: Phitsanulok, Province, Tourism Marketing Plan, Possibility, Environmental Analysis
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