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Abstract

ary data from other research studies.
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Men who have sex with men (MSM), in the

research context, is a term used to classify men

who engage in sex with other men, regardless of

whether they self-identify as gay, bisexual, or
heterosexual. The term is intended to reterence a
particular category of people as a risk-group for
HIV. This survey study focuses only on MSM
who have work in the service sites mn Pattaya.

Pattaya is located on the Gulf of Thailand,
about 140 kilometers southeast of Bangkok. It 1s
Asia’s premier beach resort and accommodation
ranges from luxuriously appointed beachside ho-
tels with superb convention facilities to simple
suesthouses. There are many leisure activities and
cultural entertainment particularly after dark.
Pattaya offers all the truly vibrant nightlife such
as night clubs, bars, discotheques, cocktail lounges,
and restaurants.

In the year 2007, the data indicated that
there were about 1,065 of male commercial sex
service places with more than 4,500 commercial

male sex workers in Pattaya. More than 80 per

cent of service sites are gay beer bars. Other ex-
amples of the sex service venues are go-go bar,
karaoke, gay hotel, gay sauna, gay cotfee shop,
gay massage, and gay restaurant. There are many
sites located in Pattaya such as North Pattaya road,
Pattaya Land 3, South Pattaya 2, VC Avenue, and
Jomtein Complex.

The service sites for gay were classified
into 3 sizes by Mr. J. Sampao for the Thailand
Research Fund: large size with more than 60 sex
workers, medium size with between 31-60 sex
workers, and small size with less than 30 work-
ers. Male sex trade occurs at the bars and freelance
or the beach. The beach boys are workers who
parade on the beach and make eye contact with
their customers. Some offer Thai massage.

The service can also be divided into 3 price
levels: 1) high level is focused on high income
customers with service costing more than 5,000
baht. The majority of workers are good looking.

Most customers are male foreigners and some fe-

male foreigners from Japan, Korea, and Hong Kong.
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2) Medium level service 1s provided for the me-
dium mcome customer with service charge was
between 2,500 to 5,000 baht. Majority of the ser-
vice places are low level with cost between 1,000-
2,500 baht. The shows at each service place level
are also of different styles. High level show the
male’s body and personality similar to models on
the clothing catwalk. In contrast, the low enter-
tainment has a special show of sex organ size
and positions for making love. Each of working
places has different worker roles dependent on
the size and level of service. In general the worker
team consists of a manager, captain, bartender,
walter, doorman, and male sex worker.

Workers ranged in age from 18-24 years,
though more than half was less than 22 years of
age. The majority of the workers come from the
Northeastern region, with second highest propor-
tion from the North region. Workers were gener-
ally from farm and labor families with insuffi-
cient mcome to support their family. Ninety per
cent of workers had education level of secondary
school or less and were single. The ratio of same
sex/opposite sex partners is equal for married men.

The data indicated 2 main factors that influ-
ence 1ntent to work as a commercial sex worker.

1. Social factors play a major role in leading
men to work as commercial sex worker. Social
tactors 1dentified include:

1.1 Family problems. The data indicated that
family factor played important role in making
decision to work as commercial sex worker such
as family breakdown.

1.2 Friend tactor. Friendship also was one of
the factors influencing men to work in this career.

Their friends provided information of this career

as providing good income, with no education

qualification and no experience needed.

2. Personal factors

2.1 Economics was one of the main factors
in the decision to become a sex worker. Men
give reasons such as unemployment, low income
from their former work, and responsibility for their
tamily living cost that made them a decision to
work as commercial sex worker.

2.2 Perception of social value has changed a
lot in Thar society and many young men put a
higher value on material than mental aspects of
life. Becoming a commercial sex worker provided
them with high income without any experience or
education qualification. So they can have access
to unnecessary things.

2.3 Homosexual behavior also was found in
some workers. Thai culture still does not accept
the gay behavior. In contemporary society, men
have more pressure on not showing their gay be-
havior. For this reason, working as commercial
sex worker provided them opportunity to release
their sex need. Moreover, they also got paid from
their sex activity.

The results ot the study revealed that there
are still risks of HIV transmission among MSM
group due to the low level of knowledge of AIDS
In new workers. A major reason for higher HIV/
AIDS prevalence i1s that engaging in receptive
anal intercourse carries a higher risk than other
forms of penetrative sex. There are also miscon-
ceptions and lack of concern about using condoms,
particularly it the customer gave them high pay or
they got a handsome customer. The reasons for no
condom use during sexual intercourse were that it
was not comfortable and enjoyable, particularly

with regular customer or their partners. In fact,

the data showed that this group had an average of
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