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Abstract

In this paper entitled “Characteristics of Tie-ins and Viewers’
Attitudes Toward Tie-ins with the Situation Comedy Series “This House Has
Love” (Ban Ni Mi Rak), the researcher investigates the characteristics of the
tie-ins displayed in the situation comedy series “This House Has Love” (Ban
Ni Mi Rak). Furthermore, the researcher studies the attitudes of viewers
concerning tie-ins with this situational comedy (sitcom) series. Finally, the

researcher also examines the tendencies expressed in viewer purchasing
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behaviors vis-a-vis tie-in products to which viewers are exposed during
episodes of the sitcom series of concern in this investigation.

In this qualitative research method through conducting focus group
discussions involving seven members of the sample population in order to
gather additional pertinent data. The purpose of conducting focus group
discussions was to allow the investigation of attitudes toward tie-ins and
tendencies in the product purchasing behaviors of viewers after exposures
to these products in episodes in the sitcom series of concern. Applying the
method of simple random sampling through drawing lots, the researcher
also used the method of content analysis to examine the characteristics of
tie-ins with 32 episodes of the sitcom series of concern.

Findings show that there are three characteristics of these sitcom
tie-ins. These are (1) product placement; (2) product movement; and
(3) product experience. The time spent in exposure was 14.20 minutes out
of an airtime total of 40 minutes.

In regard to attitudes toward tie-ins, it was found that viewers of the
sitcom series exhibited both positive and negative attitudes. Negative
attitudes involved feeling bored and being disenchanted because of loss of
aesthetic value because the stories had many segments in which dialogues
occurred extolling the high quality of tie-in products. At times, tie-in
segments appeared without any links to the ongoing narration and
unfolding of events in episodes. The alleged high qualities of the tie-in
products were only superficially discussed. This state of affairs militated
against viewers becoming more interested in the tie-in products in
comparison to similar products on the market. Positive attitudes involved
the feeling that it is common for drama productions to be involved in
business matters. Placing products in the midst of a scene involving a
“Khob Khun Cup” convenience store was considered appropriate and

actually contributed to making this scene appear more realistic. Moreover,
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viewers of this series could accurately recall the characteristics of tie-ins
displayed in this series.

Concerning the tendencies in purchasing behaviors of viewers of
tie-in products displayed in the sitcom series “Ban Ni Mi Rak,” it was found

that the use of tie-ins did not affect changes in purchasing behaviors.

Keywords: Viewer Purchasing Behaviors, Tie-in, Situation Comedy (sitcom) Series “This
House Has Love” (Ban Ni Mi Rak)
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