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Abstract

The purpose of this research was to study demographic
characteristics of roasted coffee beans customer. Also, studying the
correlation between integrated marketing communication factors, social
factors, brand equity factors and buying decision in roasted coffee beans.
The group of respondents in Bangkok metropolis with non probability
sampling for 400 samples. A questionnaire is used to collect data. the
respondents were equal among genders, aged 26-35 years, held bachelor
degree, were employees of private companies and had an average monthly
income between Baht 10,001-20,000. There is satisfaction of level of
integrated marketing communication factors, social factors, brand factors
were found at the high level and buying decision in roasted coffee beans.
The findings has shown that there had the significant correlation between
integrated marketing communication factors, social factors, brand equity

factors and buying decision in roasted coffee beans in Bangkok metropolis.

Keywords: Integrated marketing communication, Social factors, Job satisfaction, brand

equity, Buying Decision
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