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Abstract

The purpose of this paper is to report on self-sufficiency culture of
three generational tourists.This research findings are 1) simple and balance
with9 indicators; 2) common morality with14 indicators 3) public
consciousness with 6 indicators 4) aesthetics appreciation with 9 indicators
5) Freedom with 9 indicators and 6) pride with15 indicators. To classify
according to these three age groups are statistically significant such as
aesthetics appreciation and common morality is difference between young
adulthood, mid-adulthood and mid-adulthood, and elder hood. Besides,
pride is difference between young adulthood and mid-adulthood. Finally,

public consciousness is differences between groups.

Keywords: Exploratory Factor Analysis, Cultural Beliefs, Self-Sufficiency, Thai Tourists
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