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Wine Distribution Channel System in Bangsean

Area, Chon Buri Province
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Abstract

The purpose of this research is to understand the wine distribution
channel system in Bangsean area. Populations were fifteen restaurants that
selling wine in Bangsean. The in-dept interview method was applied. The
findings indicated that wine distribution channel in Bangsean were indirect

channel containing three intermediaries. An independent distributor bought
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wine from a wholesaler in Bangkok then sold them to a retailer in Bangsean.
Wine distribution in Bangsean was still a conventional distribution channel

consisting of one or more independent producers, wholesalers and retailers.

Keywords: Wine, Wine Distribution Channel, Bangsean
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TunsnvuankLNITRaIAIa951U (Eugenio, Flavio, Daniela, 2012, p. 25;
Goodman and Altschwager, 2012, pp. 109-110; Goodman and Habel, 2013,
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1. Witlaya119@13 (Information) RenfUdaademmiennanatansidli
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2. dadiuniemain (Promotion) iN19an91An wazlipRBLWNURLAL

3. Ansia (Contact) AunuazAnsaiLgNAIAIANIS

4. qUf (Matching) WANTNANHUABIEIU $18N190IMT WARIAL
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5. 1asasiasas (Negotiation) Fndennadlufesemauazauled -
unudan uananniifeimifiauan fe

6. N1INTZALNARIUN (Physical distribution) augsuazantiulaid
Tt ) fgnumgfimanzay
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8. nsfuAMAAns (Risk taking) HaATasnAadEsaInneineu
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daen1enrranan g lflunnauaumnseaiuf Kotler and Armstrong
(2012, 1141 202) na19ld Ae utean1eanisnananiagas (Indirect marketing
channel) Tnafifianaainseiu TnandAndedasy (Jobber) azfian@nsinl
vy | o o o ' ) Yo vy A ' a . =<
anngandealunjuaztirnndnanuinase liiugAdansmutesdnsemil
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17i3~l'1: Kotler & Armstrong (2012, Wi 202)
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H{lade1119421M P97 Bouzdine-Chameeva T., C. Rames-Briois, Ph. Barbe
(2013, p. 16) lénana sl
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91881 ) wnanusadnun lineeiun Miracle (1965 §1909lu Prichard, 2004)
WA UL 11T LN EURIN1TT AU AL TNAN T DA N HDULLANIZT B
AR LA AN U LA ARIUNGTH INSIZRRANUNITNUSTNNAUAINITT
nanlemaannatl luaneinisuanldiduliletinamnasnluwsiazsaulsanaulng
X2 v v o o o o Y o o 1 1 = a a di WU Yo
AesaaFepnduiusiuddnataatellssdnsan e lilaiunng
atuayunnangananuislunisdenandnel ldda¥uddaninalineile
§13lnA (Prichard, 2004)

An9dAaMne Tl AU akaIug W Ut a9 19N TR A ALLILAIL AN

(Conventional distribution channel) As9uN Kotler and Armstrong (2012,
p. 204) nanld Ae Usenausuduan HAndawazdfdanaausinilaiandsny
X = \ | N ~ ° Vo @,
il Fewslazrheswiidunanasuassnnilsgegn Wiumuesddndnmung
Haznnlinalsaaeieszuuingsauantiasainmy Tulandnludeaaniesa’ls
fanunsnatuaNanndneauldetvanysniifnann iuuonsiiiiunianig
avsunvuaunumuazudlatlymanudaudaiinaauludamis

daan1alunisanatuinglai (Distribution Channel in Wine Sector)

Heen19n19dna g lallulanunauaumsaiy Bouzdine-Chameeva
Az Ninomiya (2010, pp. 70-82) ?ﬁﬁmmzﬁgﬂLLumﬁmmqmﬁmﬁ’mﬂw%ﬁ
dsudavnlad Bordeaux WfuLlsswadiilu udanudigemisnisdadiuing
"Laﬂi%umuwﬂﬁu@fgﬁumwmmmuﬁﬂmmEﬁmﬁmmﬂ Wz ulnLauaw
Seffndnmheamsnimznataiuemnslfunnminle demieniedndasming
fazaeneaendnasnnduwindu wazidnaesiuensitadannisayisauaay
Twnlatdnies

Juanuazindlalinazairsanuduiusitdssansnaniuddn
sbelnfluannuan WemdemeldlEFunisaduayuangdasming
deduindeulaflddedmenmsluaaunsuay feazin9gusTnamndelmndly
m\iﬁuﬁl Beaujonot, Lockshin, & Quester (2004, pp. 79-97), Orth, Lockshin,
& D’Hauteville, (2007, pp. 5-13), Thach & Olsen (2006, pp. 71-86) l¥idadanm
duilslutladuaespanudn Safiddryunndmiududalainme fe nieaie
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149) wa¥ Hannin et al. (2010, pp. 44-59) TN [ SLRTaTAP 1y PSP BTN, P
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1. AUNAN (The intermediaries) lummmmauffu m\‘iﬁuﬁl Bartaux
et al., (2006, pp. 375-390) Uaz Hall & Michell, (2008, pp. 143-187) nanvls
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2. Ta9usn 31uenun? APiAes (Hotel, Restaurant, Catering) fiaiflu
uﬁﬁmﬁzﬁwﬁﬁyéﬂﬁugmmumm%ﬂum\umu anuansAEganu lunain
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7afNIfAn Fuansian $udUandadn waziiuantz (Fruauune
waanaaas s1uane il waziaauiulog) Fufiteunnnda wiluunuauiu
Mafinturestaannlaausy Snemns daaeadlusarundasnnaFula
183TRMNINN IS AAMNg T IAENALT Rocchell (Eniali Eugenio, Flavio,
and Daniela, 2012, p. 25) nana 13
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‘17;34’1: Bouzdine-Chameeva& Zhang (2012, p. 7)
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Infanues Tnaananseainisnaulilgfisina lieesiuiulszmand
dauutianann loydananssgeqaluniylsy (Stricker et al., 2007) 484M19
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Aun: Fuarziannszuutean1anisdnautnglayiaes Bouzdine-Chameeva & Zhang
(2012, p. 7)
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v 1 a Y o o Ul 1// dlgj dl e
waaaRuan) wazinang (Faauntingllldsnioueinns Weanelod
1alald FuemsasazaaRuliiuganm)

ARLAUDBULAINSLNISIAY L UAUIAR

mslAsuuaamaTulaguaznis i ines9sAEeIN S IANATNERT
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