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Abstract

The purpose of this research is to study the identity of a street art
in order to add value to the creative economy. by using Identity theory,
popular culture, subculture, creativity to explain the phenomenon. These
are new concepts in culture study with qualitative research methodology.
It was found that the street art is the subculture mainly signifying a fight.
It is improved by the capitalism structure as a part of the industry culture.
There are nine categories of street art: Tag, Throw-Ups, Font, Character,
Sticker Bomb, Poster, Production, Painting and Pieces. There are different
ways to present the art. They are separated into three levels including
strong communication, comedy communication and greetings. The survey
has shown that to combine the street art to the creative economy has
been around for a while. We can divide the value creations into three
guidelines which are 1. creative products and merchandises 2. Branding
and marketing. 3. Celebrity. These three guidelines are ways to add value

to the economy of the country in the future.

Keywords: Street Art, Identity, Creativity, Creative Economy
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pueanasNdnyad WARTIALsrA T uaesuTwies Tullaqiiunssuadmnsssy
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