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Abstract

This research aimed to study media relations tools of corporate
communications /public relations officers, media’s satisfaction levels,
a frequency of using the tools. This mixed research were two methods
of data collection. First, an in-depth interview was purposive sampling
conducted with four corporate communications/public relations officers
who were working in modern trade organizations not less than one year.
Secondly, in survey research the questionnaire was used to study
frequency and satisfaction of using media relations tools. The participants
of this research were limited to 59 economics news reporters specializing
in retail industry. The findings from in-depth interview revealed that
most organizations put an emphasis on media relations at the high level
by determining stratesies, always keeping contact, understanding how
reporters worked, and recognizing the environment where they worked.

The results from data collection from questionnaires showed
that press release or executives briefing were satisfactory for most of
the organizations. The media tool which was the most frequently used

was maintaining long-term companionship.

Keywords: Media’s Satisfaction, Media Relations” Tools, Media Relations
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MsMIRLMsUSsAesnaruduiusesatumens Tuvasfiesdnslurunndn
fananendulaifinisnunuiudemaruduiuedadufodnvay Snvadad
anudmnudilalushudinandeudnatos wiludegiu fuimsesdnsiFui
waziilamuddnesnsvhdomasudinius fuimsseiugainasldmmudise
wastfommeuinildannituiit1filésunismeuns (Media coverage) 1u
7 sandnlunsiaUseansnmiteyseiiiuna (Pang & Yeo, 2009 cited in
Pang, Chiong, & Hassan, 2014)

U/NANT5U/ AT B UT RN AT UFUNUS

o videRanssu vieiadesdiefudesnavuduiusiieguinuneuas
AoudrelinnuaziBensou saufensiidmindifiguaamzduifinug
asdlasgneuriase Tngannisnummssanssuaansauudliduaesseam
fio uuudumams s msfnvuasnusisdoyasms 9 Reafusmsudsdefion
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fsluduuleusuasduyaaing Wonsuisneasndenlunsfiduuyes
nilsdenuriusazatuinduedsls sautenislinansauang q windsdediun
uenNG 183 29I (2500) war Wells and Spinks (1999) §aldszyfa
iseileldlunisadredomravuduiug el ot nsdarienans
2171430 (News release or press release) N13¥11A1MY143n (News
photographs) N153AYIUNAILLATAISAR (Features) N1s3nvinuiugile
dmsunanliutsdoiu (Press kits) n1sanlidunivaliazioasyiown
douavu (Press interview and press conference) nsnulefudeinayy
Huafans (Press meeting) MslUBeNiTng1a (Press visit) nsuanduding
THundowavu (Press sampling) ANswuziade (Press briefing) n15¥meu
vouAu (Thank party) AsuanvessiegeunAeulaty (Press sampling)
msdeliiisenmsuguriminnvilsdofant (Press previews) nsdamidesnavu
¥UNANTS (Press visits or press tours) aavianefieviaUseidiu (Pitch letter)
89Uz UU8993ANS (Corporate annual report) TawanesAns (Company’s
advertising) nslaiduanenistadudyw Snuduiuslunifinlieuiy way
msatfuayuRanssuvesiemnavy 1

wioslledudninaruduiusussianiiass fe wuulidunisnis
Cameron and Shin (2003) lémafsanudusiusfudomasuuuulaifumans
Tutsemanmald Jeuszneusne nsinsdmiuuulidumanis (Unofficial calls)
MsUszyudns (Private meeting) mafuauiitnanngianadieriu/maidu
\iausuan1tw/mnuduiusnisaeiden (Regional/alumni/blood relations)
nsthAevhs (Press tour) Msvieafisndwisuauaude (Travels for a press club)
mswanasussuinefiuiigniunisiavan (Bargaining advertising to news
coverage) NM3HBIUNABNULINNIVTOUTIANBNNTVOSETINYT (Exercising power
through manager/editors of news bureau) msliendnslunssudsenu
819115/Mm157% (Perks including dinner/drinking) Aanssuidoudumus 1wy
nsAnean n1sUulen (Activities for friendship such as golf/climbing)
103030y wazing (Presents and free tickets) wagnnsliauuy (Bribes)
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5115998

e

mdeededl Wunmsiouuunamany (Mixed research methods) Tagld
sfouTside 2 3 Ao vils msduneal@edn dndeasesdns/thusevdnius
Tupsdnsauauanadelnd (Modemn trade) Tnelunisdunivaluuuiaieas
Tngldinaminisquasuiinveusudesnasuduiuslvesdnsulisnimied
uazdonanuidnilusuvungussiaruanadielsl (Modem trade) 7 Usziam
\lefnwdaa3esile/Aanssududeavuduiusitinsldegesdluiiagdu
03 N13533ITad1599 AnwanizdesnavuaeiasugiafiguatnisuiUan
whitu Tnewad Hafafy (Traditional media) 1¥un Hofsfiant Ao Hovisdofiuni
wavdelinuans doiny uavdelnsvied delud (New media) 1#un Wiulasidnn
Blogger uaziAsotnedennoaulal laud Facebook, Twitter, Youtube §378
Igvinnsnaaeuaaiiomss (Validity) wazanuidedold (Reliability) ves
wuvaouny Taglunisnaaeuanuiiisanss gideldiuuuasuaiululs
tinuszduiug/dndeansesdnsfiufiRanusudomasudiius S 5 Ay
iensavaeunisldniw Mnw uazanugniesvesdiildlunuuasuany
MniuFsihmsmaseuaudedeld Tnsuuuasunidlunaaeuiunguiietng
F1uau 25 Ay wdnhuAnamdulszansueanivesaseuta (Cronbach’s
Alpha) Haiiitsnalunsfutoyaifunm 22 Weu fudiFleunnsiau 2560-

Wauna1AY 2561

NAN1539Y

Sa a

ANSAN®IITELTRY “AdufianelavesdonlavuiiisotAsedonu
Fovnavuduius” Wun1sidewvvanna y Iniswuesydeuisitveanidy

i3 o L4

2 sUuuu dun dauusn fe msdunivalidedn lnefivfeyadienisdunival
tindeansesAns/dnusznduiusuesesdnssugsiaduan 1wty 4 esdns
wietanldlunisairsuvvasuaudmiumaivieyaidedisng waginse
AnuAniuiifideindesiiodudomaruduiusilldey diludsulouiouay
\FeUfoRng adynesdnsindlivszasdagesnuin sadalalissyussinn
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YDIDIANTE Mt FITeFaSunumiesinsiaddu eadns n. 8ens 2. 83FNT A.
WazedAns 4. laganunsaasunansidelaguiamsianganniidenisdunival
AIBNITINBINITVIUMIULLIAR Vg s wazIssaunssuTiieIfoslanail

nslianuddgyiuau/in3esdis/Aanssuaiudeudagudunus s

°o v W

wleveagunaladn esdnsdmlvglirnudidyiunisuimsdnnisdeuasy

[

Fuusludsulovngluseavann wavdulugdnisinanunagnsaudauiasy

v 3

v v ¢

duiusegrnduarednualdnes egrdlsiniy nsueununelilasdulaua
Frudemnavuduiusfdudeifgullasndenis Tesdnsdulianuddalu
Bosthnntonifieda Serdmilmwenduions Hustmiivsnwdudszandius
(PR agency) lumsguanusudesnawuduiug Tuvuzisnedmilddninau
Ussmnduniug/deansesrnsvasesdnsieadudoua

[

daunisuImsdanisdemtaruduiuiuuidein dnussunduiusios
sgniinfeaudaanisiazuimsianisdemaruduiusuoudasn seanld
uoindunnuiuinveuiiardesaianuduiussuitude uasdiladn
doviauedisls swdsdanndouiideduiuauey mnnanisiiudeya
wandliifiuin vnesdnsiinsfnsoussanunuiudeinarusgsselios uagli
anuddyfunisiidoyarnaisivde ogrslsinm ursesdnsdalalali
ansianenAfude Tnefinisuus Tier vesde Tummhiausdssifuiny/dnau
Tifudewaru eednsdemsindeuselonivesnsdnadundn sesnun Ae
Anufeansvesdeuazdany

R uLAIesiie/Avnssusudeuasuduius wdesdle/Aanssy
Frudemnaruduiusfesdnsauduanlddy nadilafinunainuate Tae
YUV EUNUS (Press release) warn159AIULOAIUTY (Press conference)
\Huiedesile/Anssusudeinavuduiusldvesiigauadlsimmuddnanniia

wenanil annnisiivfeyadmudn Yagduiindesdedouavuduius

'
=

FIUNHADENTDIANT/UNUTLVFUNUS L ALLANTUNT AD NISARMBEREISNU
doinavuniuasev1ednusaulall (Social media) Mudaluyd lown Line

Y

uaz Facebook seslsfinu Weaeunmdsnislimnuddgiuinissdlonna
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thieansedns/tnuszduiusddlalgldmnuddyiumsasaiiem (Content)
Fannzdmduiaesdoninin Wuiiesomeildlunisindodeasuuy
Tdumens wiedudndemidunmsiiaueiiossivesesinsingldidem
Wenfuiudesuinwindy

daudians Ao MATeBsE Tnemsiivdeyaanidetnaeiasugia
figuatmduiuanwindu fenslduuuasunu (Questionnaire) uedasiio
Tumaivtoya Tasuvauuvasunaduaiuneu noufl 1 Ae Toyadiuynna
YesgmouLUUaRUnY Usenauludag ne 81y ANISANYIGEn A1l
p1ensvinuluesdnstagiu engnisinuluaieniasegia wazussan
yawmhenudefidain neufl 2 fie wutdeunIAIURASedle (w/Aanssu/
wiesdle) dudemavuduius Tnsuvadu 2 diu lun arudvesnisld
wiesdlodudemaruduiusvesindeaisesdns/nUssunduiusveasdng

1%

lugsfaduanadelnd wazaudisnelaniinewniedonudeuiavuduius

o

voandeansasAns/unUseydunusvesesdnslugsnadUdnaielny

a

AU 3 Ao TLAUDLUZDY 9

{Advamnsnagunadidrdny q 16 Suaunguihessiineunuuasua
\dumandganniian Anduiosas 64.4 T9sergsening 30-39 Turndian
Andudesar 49.2 Sa@insAnuigeanluszfuuIgginunnign Andu
Yovar 69.5 vhauegludumisufiRnisunniian Andufesay 66.1 fleny
msvihauluesdnsdagiiu 1-5 Junnflan Andudesay 39 flengnisvineu
Tuanediasugia 1-5 Janndian Andufesas 33.9 dsfadedudu Ay
dodsiuiUsziandentdofiuisgfunniian Andufos 37.3 lneiadesile
sfudesnavuduiusvesindearsesdns/dnuszmduiusvesesdnslugifa
Fudnaifeluy ffiaaudlunislduosiign As ns¥nuduusluaiia
TWenauu Taeileadeegil 3.81 5080 Ao Madavinenansd1auan (News
release or press release) ffadvegil 3.80 uarnrswuvziuFeunavy
WWuafsnsnauuudumenis (Press meeting) fifwdvotil 3.66 dundosle
fiflaanudlumsldtiesiign fio Buuu (Bribes) frvadvatil 137 duriesile
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sudemavuduiudvesindearsesdns/dnussnduiusvosesdnslugiia
fanasielyl inguieehsdiauiienelauniign fe msuaasinvselidoya
Tagduaasyiifivszaunisalanlugruvesuimsszduge fiaede 3.73
Aaufianelasgluszduiin sesasn Ae nrsdalddunivaluazuaasyn
widosaavuy (Press interview and press conference) Wag N133NBNET
P17uan (News release or press release) fady 3.71 uay 3.68 AUaWU
Taeiiananudfianeleegluszivann druedosilefinguinessiiauitanela
Youilgn Ao Auuu (Bribes) A advogi 1.37 Anufimelosglusydu
WERED)

anUs1INaNISIY

nansifedildamnsnussaTnguazasdiiseld Ao niuiuniesie
sudesnavuduiusvesindoasesans/dnussnduiusasinisldludagiu
uananiiu Smausgduaruiuaranufisnelavesdomnasuiiineriosdio
Fudenaruduius Fennuanmsiternisduniuelddn uasmsideifdiee
annsnoAUnenamsIfelneutaduussiiug o el

AaNnuddguansidiasasiiasudontasudunusludnagns

sudemavudiiusiodunuiunagvdvesesdng anuanisdunival
nausegefiduindemsosdng/dnussvduiusvasesdnsmaesuudanud
nslauddyfunmsindemavuduituslaenstruanagrsidalsunedy
auludvesesdnsifiunrudrdylussduann uenaniu eadng 2. Saswyin
psAnsfinnusiiaszfolunsidonavuduiius aonndesiuil Tannsnd
(Khodarahmi, 2009) 5¥y31 9nM15d1Rditiisanaasdnslvg 9 iy 7
mMyNauuMsUIMsAsnavudiniusesnadiumens Tuvagiiosdnsluvuadn
fenansnduliifinnaneunududeinaruduiusodaduradnume Sl
awanandilalususisnandeutetios de

N13MLAUNAENE N AL NIavuduius e 1l uanednualdnus
Wudndmilesnanuisanansliiiiuin esdnstu q ianuddgiuesienan
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wntesifivdla Tavesdnsilidunvaidnilng de awludlidoyainesdns
fusunagysiudomavudiiusednaduaednuaisnus Tasursesdnsimue
Hused visesdnsssyin doniiausudfuimsssiugaiiosysfi vadassios
aenndesfuiinniauaznagnsluninsinvesesdns wulieadud Tannsad
(Khodarahmi, 2009) s¥y31 31An1sd1sadifisuaesansig 9 winduiidl
N13719uRUNNSUIMsAIasuduius eg 1 dunienis Tusmediesdns

a o

Turwadndnansnduliifinsnausuiudorasuduiusegadufadnuoe
Snvtadafinnusanudilaludufinanaoudredes uwiluiagiu fuims
sadnsEuduuasdlanudfyvesnisvidemiavuduiug
nsuounmneligladudguasudoavudusiug Aidudsifigole
Sndonils Mesnshdimuddludedinnteafiodn Fnranisdunivel
WU ﬂ?qwﬁwaqﬂa:m?haEhﬂ%ﬁﬁwﬁ'ﬂ?ﬂmﬁwuﬂixmé’uﬁuﬁ‘ (PR agency)
Tumsquanuiudemasuduiug Tuvaziisnasmisddndinanuussduius
doasesdnsvesesdnsieadulqua Fsiisy affnuna (2549, nih 332-343)
namisnududearuduiusuarnisaennuduiusiafunisdofiurin
ossnslussUsemanansdssina saiiluesinisvesignielensunionsdng

v v ¢

a1s1sunAa nvgdaniienugesuniisnunidsnislunaunUssvduiug

Fomhsnugesiaiininfisuinveududomarudiiussuanmilsdonus
Fafmifisuinveulpeaniz 13un3n Press secretary w38 Press officer
Suinvoulunudanan fefuagudiulddn MINBIANTAMUAUNITNINTNEINS
yaraviouaumneaunslussdnsliguaduilasiany duuansfeiesdns
TaudAgguin

MsManagndnisdoasiudesavunuuidegnvieideiu Adudnded
vilifiiuiennaildlasudemdavuduiiusuesesdns Tngannisiiuteya
03Ans n. Wirudiudt esdnsiindnnshaududenasuduiusuuudgn
Tnedaalinnziinguszasdvearunienansaulieen uazidendoliidnds
nauwinne Tanuddgiunisvineunud IneasdnsiesinsfinsoUsyauny

'
o A

udenavuethwaliowasnna wazddimdwansetedomavulndutiagiu
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sgsainane dnssmannasnnawiuiifiidinmsuasundas Wudedtuiy
oains . Miteyandnerdsiuesdng n. Tnvesdnsiimdnnsyinusnudesnasy
dniusuuuidsgn dnsdndeUszaunuivdemarusgisdelilesmasn wazd
nsdniensededemavuynvniieou dwesdns ¢, Tianudiulusuulsuiedn
s nsieainisidemavuduiusfagnuasunuuade 1 Taednnsinede
Uszauaudvdeudasuegedaies In1syanouazuaniudsuniiuda
finssmanededemaruliiduiogduyn 4 vaifieu lnefifivsesdng v,
diesesdnsiieafiddouioyintien wanduheisiudemnnh egdlsfo
osfnsiesfiimsinseussanunuiudomasustwioiflesuarariaue uasil
nsdninnsededomasunanniion Fululluiirmadefiuiulunanisdu
donansvesde (Mediating the media model) 83 Pang (2010) 17"‘33'141’95’5’1
nusznduiusdeamsenindanudosnisiiosuimsdnnisdesnavuduius
wuuiBegn sEanliianedn Wumnusuiineuiazdesadisnnudusiugsud
fude

uaNNtY Pang (2010) fenanisauufguiii dnuszanduiuddos
idnlainderhauedidls suddanedeuiidediiunuey Mnguiiddvina
melu fie auidniinfAnvesing1d udsedvetinyy wazaulseinves
NesUsIANBNNS drungudvnaniouen Ao uswwdndudeinaiouen uaz
ulunfvesdo Fsanmsduntwainuin eadns n. danadlauasldlalubes

P

Aanan lneseydn aqﬂmmaqmﬂmwnaa AU 1IVEUIIUNAIY
#fins Tailor-made dmsulunsdnauazilddadianelud sunveseu
Fodudeaslnuiaulny Ussiuiidosnisiiauefedsaifiuesls ulsuneves
donavuduetnsls Auazainvesde arwaulavesde wardenaluvnziiy
2813l5AAU ARRINNTUNTIMINUALAINVBIBIANT AIUANUAALTIUABAINNN
#31 Tunsdiauednlunnazads dowraruardofiansanaineylstng
03Ang n. Tamiuliin Fevrezfiansanainaeumnud uwagdseifiuiiogly
nszud A mUszneufitaniodld narfidsnianumenzay wasulouieves

dowu 9 wenantiu fe Mameuwnuilallditu wiludnuuydwes 09 vuu
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youfisedn (Judu dlndifesiuiuesding . lnsesdnsaedilddefivssmu
wldsulumninaueyssiiutiy/msiafanssulitudomary azidudeya
Fansfidfnydensdng tnglimnuiuin Tunsiauetouravads does
finsanndeiidulssiuiiussnaunasdninieshdaule wazeglunssua
A199INBIANT V. WavedAns 4. fflaundieadaiy Tnefddeesdnsnou
s09Ans 1. axmilsfaFesdoyarnasiifienuddysessdnsfundn uaxd
muAniui lumsinauetluusazads demavuarinnsanandediiu
Uszifuiivszvmusazingnideaula oglunszua diussdng ¢ diflsds
sy landuesgsiafidesney uazdsidessnls Tumsthiaueuseifiuiny/
Snalldfudeinaty duamnudiui lunmsthauetlusiavads devwfinnsan
nevlsthaiy eedns o Waudiudn deunssfinnsanan Spokesperson
(#l17) uazewan

insasdaduiouravudunusvastindeasesdns/dnussundunus
fignsldlutlagiu

INNINUNILITIUNTIUTIAEIT e sl ukazA1sUsTINg HuInAy
msdunealidvdnindeansesdn/dnuszrduiusivinavlussdnsduduan
Adunguieds nud iedesilodudemavudusiusiindeaisosdnsuay
Unuszarduiusiianulussdnsaudavanvedine Idegassludagdu de
PMWEFIUS MwimUssdNUS UHuen 11agudu nmeausenduiug
Scoop media visit nslwaesfiszdn Press conference press/Group
interview exclusive interview n1ssniiiiteniauseiiu Media fun trip
media experience (MsadnsUszaunisalluudnaiiufivliiuie) Media
luncheon e-card press trip sponsorship miﬁf’la@mﬁ'a%aﬁuﬁﬁa
(Advertorial, Tied-in s18nsinsvienl) msdedayatinans Ussnula 9 Iidie
MRy dosedwainane nmnaneiudeiiavusguaiiane uaznisioans

o A

Audemedelud (Line, Facebook)

2e13l5ARU Y1UTEMFURUS (Press release) wagn159AULARIYN?
(Press conference) WuiAsasila/Aanssusmudoltavuduiusnindeaisoswns/
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dnuszrduiusiidunguinessldivesiianuagliauddyunndan i
awiiléd tatufiedesfledemavuduiusiufuiunde msfadedoas
fudenavurihueietiedaueaulayl (Social media) ludolnal léun Line
uaz Facebook nsxthu thdeansesrns/dnusvanduiusssldldlianud iy
Funsadraiiow (Content) flawzdwdursassdennidn Wullssosms
Pldlunrsinredearsuuuliidunienis wiodudndeamislunisinaue
3e9511v0e9Anstaelddeonioafuivdesuiuwinty Fiaenadeafiui
avsiinn e3lad (2011) ey dnussanduiusinednlngdaanuiunsaiui
donaviatuildud e B etenuussmduiug mausinUsseduiusodld

=

dofdvialdifudnenin wsizdnuszanduiusuazdusnisesdnsdiulng
faadiudendiaduiissomaasulunseLnganianswinty

SELAUANND LUNITIULAT D 918 ANUFBNIAYUEUNUSVRIHOUIAYU

31NN159198938N15UsBliunalaefinnsunaningussasdLdananin
WieUsyifiulseAvsuasnunsaamudiusiudomary Tnegainnsusyiiy
Mnanudlunsindouszaiuaiy efinnsanainnisiiudeyaiBedisaanin
nguiogeiidudouravuasiasugiaiiguatiidiudian andediany
Aerfuauivesiadesflonudouavuduiusildusswudn tadeile
sfudesnavuduiusveindearsesdns/dnussmduiusvetednslugsia
fuanasielvl fidemavuiiudn fanudlunislivesiignamdusuusn Ao
ns¥nunduiuslua3ialiensuiy ansdmsintenaisinauan (Press/News
release) waznrsnulzAudeunavunuuiduaiensin (Press meeting)
druedesdiefifinrudlunslitiosiian 1¥un uuu (Bribes)

agslsfinny duldldmneanuinedesdledudomasuduiusdu 9
Liflefinsld dunaldainnismeunuudisavesngudedeiiudounasy
aoiasygiafiguatadiud1udn Snsliazuuurisludgesnudlunisld
wazauiieneladmiuinieslenninieile
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4

v = § Ao a Ay § @ W
SEAUANUNIND L VBTN vUNIRBLATDINDA U DUIAVUFTUNUS

downavutesiiuisuiaiiougnAnvesiindeansesdns/dnUsyanduius
faifu tindeansosdny/dnUserndiniug Semsaiuaufianelalunsliiedasto
frudemtavusng q dewavy eldnisidemavuduiusvedesdns
Uszauanudisa faidela naui (2556) nanliin anufleneladineliiie
arusndiesule anudileduddedy wanludadvdfyusenmnilefivael
mMsfdunuuszauamnudifa uazaniadeiiduddinduanufionels (suin
13egau, 2554) Jaduunsdau laun Communication Auansalunisinme
deansuazduiiusiugnAn uazdniedewilafie Customer understanding
anudienidilalugnd orlagndrunldlanu Fearnnanisideidsdrna
nguiegwiiliudemaruasiasugiafiguaindiudivdn fanuianels
sownsesdloflddulngluszdutiunarsann Faedesdlefildfuanufinela
nnfigaanudusiunen fe msunasivseliiteyalneguaastinaiiiusaunisal
nludiuvasduinisszauge darnnufinelasgluseduuin sesmaunde
nsdnliduntvaliazuaasyriuidouiasy (Press interview and press
conference) Lazn139A11LNE1591943N (Press/News release) AN
anufianelasglusefuainniuiy druedesilofinguimetiefinnuiianela
touflan Ao Auuu (Bribes) fimaruiswelaoglusziutioniian uaziduiios
inTesilawfirifimeiawelalussiuiesiian

Toyaiildannsidededma Suenndesiudeyaildannsduaiuel
Feosdns n. Wideyaiferiuiedesiie/Aanssusudemasuduiusiioadnsldin

' o

Tinnud A IUssvene 9 undian wudedduiuesing v, ilvanudidy

furmUsseduiusundian swdaduesedlefildvssiigniy diueswns a.
Wiunswuledvde aeinisdn Media visit Tunn 9 Tena wavdseyatiiams

'
' o

Ussifiulmin Widefiieadesedvaiiane suufansynesisiifumenisuay
Liidunanis Teglimnuddgiunniadesiie/Aanssuegraminiionfumue
afanssu Media visit Wufanssuitesdns a. 1fussilan dmduesdng a.
finnslfiadestie/Aanssudemaruduiusiivarnnansidudeadufuesdng n,
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Tny Press conference 1Jufanssuiiosdns a. Tanuddnanniian wazld
ﬂaaﬁqm

otalsfiny fAdenuiiiudsiinssedaszTlunisuimsdaniseiy
Hounaruduiusue0IRnsAIUaN Ins1zannNan1sITenuI unsesanssalule
Thauauaniaiude Tnsfinisuus Tier vesde fefivediu & fadn (1954)
na17731 Anuianelalunisuinng (Satisfactory service) #38ANAILNTA
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