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Abstract

The purpose of this research was to understand the insight of
university students in helmet wearing. Population was 56 state university
students in Meung District, Chonburi Province. The qualitative methods
(Observation and Focus group) were applied. Data were collected from
3 groups of respondents (8 in each group). Then, the researcher applied
those results into questionnaires to collect the significant data to
confirm the specific factors by selecting other 4 groups of respondents
(8 in each group). Questionnaires for the focus group were used to ask
about personal factors, lifestyle, communication tools, cognitive component,
affective component, motivation and behavior that impacted safety
concern including the practice in helmet wearing. The findings indicated
that most respondents had a positive opinion on their society. Their
lifestyles were divided into 2 groups that were the activist and the social
group. Internet was the media that could reach them the most. Among
other things, all respondents agreed that legal measures and direct
experience were factors that would lead to a 100% successful Helmet

Wearing Campaign.
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