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Abstract

The purpose of this research was to investigate the personal branding strategies
and branding process of Christopher Wright and the components influencing the
personal brand successful. Nineteen people consisted of Christopher Wright,
Christopher right's branding process related persons and consumers were interviewed.
The results revealed that Christopher Wright employed three strategies: differentiation,
Added Value and Integrated Marketing Communication. The processes of the personal
brand began from situation analysis and target consumer identification, planning,
processing, tracking and assess and brand equity management. The components
influencing personal branding strategies are congruent with- Roberio Alvarez del (Blanco's
concept proposed in 2010.

Keywords: Brand, Personal Branding, Branding Process, Brand Component, Strategies
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