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Abstract

The object is to study the strategy and corporate social responsibility on benefit
of Thai Television channel 3-in/flood crisis 2011.There are two types of the research in
this time. The research of gualitative and quantitative:.
1. The consequence is there are 4 processes of corporate social responsibility strategy
of Thai television channel 3. First, choosing the main issue. Second, choosing the variety
activities that are similar, Third, there are two types of processing. The process is
working from the top to the bottom (Top Down). The processing is from the bottom up to
the top (Bottom Up). Forth, evaluation of getting benefits to institution, population and
also to problem issue:
2. The corporate social responsibility strategy of Thai television channel 3 emphasize to
use their own media for giving information, presenting activities and convincing to be
apart of activities that they set.
3. Accepting Information is relating some positive way to perception on benefit and
participating in activities to society.
4. Perception on benefit of social responsibility, population and problem issue are
relating together including positive relationship and behavior as well,

Keyword: Corporate Social Responsibility (CSR), Perception on Benefit, Thai Television
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