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The purposes ‘tuld}r were [1) o explore the damographic of foreign

service markating mix, the tounst sausfaction and tourist ioyalty of foreign tounsts toward
Fattaya destination (4] 1o -find the relationzship betwaan the destination image, the service
markebing mix, the ounst satsfaction and ounst leyvalty of foreign: tounsts-toward Paltava
destination and (5) to find the loyalty model of forsign tourists toward Pattaya destination,

The research methodoiogy usad In this study was the guaniitalve method. The
population:of this study was foreign founsts who visited Pattaya. Tha systematic
sampling method based on the proportion of tourdst numbers in the top-five couniries
that visited in Panaya, Tna sample siZe was 497 foreign ounsts, including 178 Russians;

1804 Chinese, 107 Kareans, 58 Brtish and 56 Indians, The instrumants of this rasasamh
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ware self-repored guastionnares with the content validity of Cronbach's alpha
coefficient of 0,983, The descriplive slalistics were means, percenfage, standard
deviations, skewness and kurlosiz and, the Inferenfial statistics used was confirmatory
factor analysis, path analysis and struciural eguation madeling.

The resultz of this study show that the festing data was nommal ution with
founa thal the

valdity, Statistics had statistical significance at the 05 significa

destination image hao positive effects on tourist satisfastigman uriat loyaty. the

service marketing mix had pasitive eflects on ik satistachion, the tounst

satizfacton had positive affects on tour
marketing mix had positve effects GF&
with the tourst loyally, Howey i

mix and tourst In%ﬂy @

&
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