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Abstract

This study aimed to investigate marketing communication's percegtion ot M&ge product
through music marketing activity. The variables included Qemograﬁhi_n_ﬁata; life style, media
exposure and behavior, including purchasing trend of beverage product. The subjects consisted of
400 consumers, with more than 15 year-old, who used to attend the music marketing activity.
Questionnaire was administered by Internet Saﬂ\ﬁlhg anﬂ E-mail and then data were analyzed and
presented by frequency, percentage, mean, atandan:l deviation, t-test, One-Way ANDUA and,
Pearson correlation coefficient.

The results FB’\I'BBIEG a3 fﬂllmvﬁ {

1. Most ﬂfihe participants were female, aged between 20-24 yaars nlu:l with income of
7,500 baht or- mofe. ' i /

~ & Thal.r life- sb_.rle on activity as a whole was atla mudﬂratﬁ Iml They mostly enjoyad music
while dﬁ"ﬂ'lﬁg or taking the vehicles.

3. According to media exposure through musac a\::tn.ulllty.»r it was found that most participants

.+ attended 1-2 times of outdoor music atlivity with peers by car. The reason was for entertainment and

they preferred any free or paid concert depending on their favorite singers. Singha Beer' s music
activity was mostly atiehded by the participants and the media exposure was through internet and
pop music wag masl-popular. When considered behavior and trend of beverage product, it was
found that -.hqs_l of Hmrh'riacic'lad to purchase by their own once a month from the convenient store,
The_ur ﬁurchm ‘of beverage product performing activity was at a moderate level. However, factor
affecting their no purchase of drinking product was that they do not like the taste.
4, Marketing communication's perception of beverage product through music marketing on
altention, interest, desire, and action was at a moderate level,
5. The testing hypothesis was as follows;
51 There were significant differences among those with different age onmarketing
communication's perception of beverage product through music marketing.
52 There were significant differences among those with different occupation on
marketing communication's perception of beverage product through music marketing.
53 Life style on activity was significantly related to marketing communication's
perception of beverage product through music marketing.
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54 Life style on Interest was significantly related to marketing communication’s
perception of beverage product through music markeating.

565 Those with different media exposure significantly perceived different marketing
communication's perception of beverage product through music marketing.

56 Marketing communication's perception of beverage product through music
markeling was significantly to purchase trend of beverage product before attending a::ti'urilq,' ~

5.7 Marketing communication’s perception of beverage prudunt mmugh rnumc

marketing was significantly related to purchase trend of beverage pmduct aﬁt&r aﬁanduhg af.:tmb,r

Keywords: Music Marketing, Perception, Marketing Comlrnum_calmh.--'iﬂx_lDA,;@gvéfége Product,
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