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ABSTRACT

The research is a causal research. The
objectives of this research are\lo find-the
behavioral model of Thai/people’'s hen egg
consumption. The sampling group of this
research composed-of consumers of hen egg in
Thaitand, 2009! The researcher applied the
multisstage random sampling and defined the
sampling group at 20 times of the variables. The
gueslionnaire was used as a research tool for
collecting data from 570 consumers. It was later
analyzed by a statistical program. The statistics
used was Descriptive statistics including
frequency, percentages, arithmetic mean and
standard deviation. Inference statistics used
was Structural Equation Modeling (SEM)
composed of factor analysis, path analysis and
multiple regression analysis.

The findings yield that the pehavioral
model of hen egg consumption of Thai people is
conformed to the empirical data due to the
concord of the mode! in overall. The result of
Chi-square test has no statistical significance at
0.05 level (p = 0.05). The group index which is

determined at 0.09 level or more, it is found that
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all index including GFI, AGFI, NFI, IFl and CFI
meet the established criteria as well. As for the
inclex determined at the level less than 0.05, it is
found that RMR and RMSEA index also meet the
established criteria. In addition, the MIN/DF
index is equivalent to 1.094 which is closed to 1.
Each factor of the model possesses construct
validity because the factor loading is equivalent
to 0.30 onwards. Moreover, the developed
maodel is capable of predicting the behavioral
model of hen egg consumption of Thai people at
a satisfactory approved level because the
square multiple carrelation is equivalent to
0.488. The result of study showed that the
personal factors, composed of region,
education background and number of family
members (Path Coefficient = 0.347, 0.262 and
0.115 vespectively) is positively related to the
reception of information about hen egg at the
statistical significance of 0.05 (p < 0.05). Age
(Path Coefficient = -0.155) has ‘negative
refationship. The recepfion of information about
hen egg (Path-Coefficient=-0.540) has positive
relationship with\psychological factors. The
psychological factors (Path Coefficient = 0.855)
has positive relationship with the satisfaction
towards the marketing mix. In addition, the
satisfaction towards the marketing mix (Path
Coefficient = 0.696) has positive relationship

with behavior of hen egg consumption of Thai

pecple.
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