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Abstract

This research project aims to conduct a survey of academic research projects about
television drama in Thailand from 2002 to 2021. This documentary analysis of 98 posteraduate
theses from Chulalongkorn University and Thammasat University reveals that the research topics
include sender/encoder analysis, message/textual analysis, channel analysis, receiver/decoder
analysis and contextual analysis of soap opera communication.

This review of the body of knowledge about Thai soap opera studies also indicates
that all the selected postgraduate theses regard television drama as mass entertainment.

Nevertheless, approaches to the studies of this fictional programme vary according to how

' ngadvTivgnsviriasFeRiva AngTaNTAARsLRY AN TIIRTY UMINEREEITAEANS
Department of Broadcasting and Digital Media, Faculty of Journalism and Mass Communication,

Thammasat University



a < o s a 9 Al o o
ANIENIVINTUYYYANFATUNSEIAUAETAT NUNINLIRYYIN Un 32 auun 1
UNIIAYU - WU 2567

each research project defines soap serials in 3 different ways: (1) the studies of media impact of
television drama; (2) the studies of television drama industry; and (3) the studies of television
drama as cultural and ideological sphere. Notably, these different definitions significantly
make an impact upon how to design research into soap opera studies, namely identifying a
statement of problems, adopting conceptual and theoretical framework, conducting research

methodology, analysing and sythesising the body of knowledge.
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N19IMUFITUUAZYANNITA 2INNNTEITIINAUAIBEIINETTNUS 98 1au NuUITeNAnwIazAs
Ingvimd Tugugiiuimeinusssuuazaaunisel (cultural and ideological space) 31u3U 46 L8y
Juresgmasnsalunninends 22 181 WazUnINeIaEsITUAENT 24 181
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Junandaiinainuufinisnisiausssy (cultural practices) Tudinuszdriuvesiau (everyday
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InedfuwlsndrfyuasUsnglungudiegnsandde laud ssuudyye gaunisal nndunu Sndnwal
an3fey nmsansesduiusunluazasingvial vl Tukiveddsing azateguuiuIAnvas Stuart Hall
al v Y Y . . = v al av a [ ﬁy [
LID9NSLUNTNA/ DA IUE (encoding/decoding) LLazLa@ﬂI‘U%LUEJU’JR]EJL%QQN:Y]WLUUWUE’M JGERRLH
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1 Y
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avasinsiiAtuaneaiy 3 nau dsauelilunise 1

93



94

f19719 1

a s @ < a 9 A o o
ATFATIVINTUYBYANFATUASENANATAT U INY1QaeYINT Un 32 avun 1

UNTIAU - LUWI8U 2567

Wiguiigudenunuuar voin/e919nvedngud 0819911398y 3 ynileruvesazasln sl

Heuvasasas
nsiad Tuazas YOAUNUNAN JoLAUYDINUTIY FaIInU Y
InsviAdAne
nmsAnwiaras 1. azAsingvied 1. uAdemeliduiatads 1. enideniudfiosdade
nsiedllugue  D8vBwaledniver  mglunaztlhdonmeuendl  madninen udnestuda
dofianszvu  linnfdesde Jusuussanisidngs MINUTIT/ ANUYINY/
Aorvuuardny  Aula vimued uae TdusElevduasnansenude AueY/gaun15al
WORANTTUVDIE VL AusazATn YA 2. UARYMNUAADULHRER
2. avastnsimbiming 2. in3esiledoideuiinm LﬁuLﬁm;:IﬁQ/a%fmﬁammi
AOUAUBIAIINADINIT  a@nansainAnuduiusues  vesazasinsvimiludivy
eluseiudenuuar Fudsldidesying 3. ATedkwIly
szaudalanymna wUDIKTUANTIUT UITITY
visoisgneenslneeanils
4. nudelallaasviouds
Fsgunauagnssedluiiud
YBIaYATLNYIAY
nsfnwazas  1oaveslisvimdidu 1 9wideeiuy 1. winduaniduane
nsvimilugiue  9eavnIsuLmnIsas AuduNusUeInIsWan-  N13RaIn Azupsl Uz
gavnssude  Aumenuliudisg nsunsnsEane-msuilan - AnudlusiBssetied
WYY dumavasingviaml lugmanvinssuazasingvin

2. azAsinsyirddu
YOINADTDITENIN
HaUsElevligagsiaiu
naUselowiliedsng/

GULRPIH

2. uiATomelidiuduneu
ADU-TEWIN-NINITHER
avAsIngyie

3. MUITYA1BNITHAN
Fhiuwumaes
Padeiitvunnisusms
Ian1sgInaaeATingiie
4. ATYEEINING
welidunnudaudauay
naUselovilugsiaasas
nsvie

5. mu"‘ﬁsmjuﬁwmmu
nanuASease a3
waztdanmunn tietly

1o

AANNOULTIUTEINWUDY

Y

ANSHANNALATINTTIAL

2. NUITBILWUNIY
fsangualugiggiuansd
annse¥i (passive receiver)
3. ATouFnwTuRey
nswande uadilides
FasnustenaA/aumne
fudnrunnsadeasshazas

Ins9ieEad




a < o s a 9 Al o o
ANIENIVINTUYYYANFATUNSEIAUAETAT NUNINLIRYYIN Un 32 auun 1

UNIIAY - LUWIYU 2567

UYIUVDIAZAT
nsviad Tuazas YDAUNURAN JDLAUVD U J9INNAVDIUIY
nsnAdRnen
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nsviedlu Nufivesnsuan/mdn  AnuduiudBenasy  nsdstaaonstadu
gmzﬁuﬁma dmataussay dygr  msdeansvesazasingiia ﬁugm winwIdedilirey
TAUsITILAY WAZRANNITUDIAAY 2. MUITVENEUNUY NUANTRRNLUUANWIUTELAY
B HOREDY 2. axAsingviend viiilval 9 vesazns vosgdsenslugiuzaizusy
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3. AzASINSVIAY

I =) a Y
L‘U‘UL’WILN%QJMU']ﬂu
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3. UAIwEN ALY

ATIRFIUNT WU
Wwesluluguna/anunisal
fensseglusiianadumdn

Wedydnualsendne  UnumAesn (active role) 3. 1Adpe1aUlaRILUS
dinsiaiugnensia  MunTuveInanNEnuae LDIFIPNTAUSTTY UeA
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avAsNgyie

5. idenguiine1e
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11A1A (micro-macro

analysis)

21nM1519 1 WeiFeuifisutedunuuazdesiu/dedrinvesnuidoasasinaimidne
1 3 nqu axitulddn dmfunguiedisnuifeiifnvinansenuresazaslnsiiminedvunay
Haputiu Gi’faﬁuwwé’ﬂ%%uagﬁumwﬁﬁﬂfﬂ%’sﬂ’msﬁmﬁﬂmLﬁaﬂi{i’ nanfe wndunsuszendly
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dudunquinanszvuvesde fFuasazgnimuaunumliidegn (passive role) agaifen Tuved
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azasingvim TngmndusmAdeiulsegndiuannisfnyiBanisnain (marketing approach)
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NITEaneInng (critical approach) avmeliupudandsuasnausslevilugsivasasinaviey uas
fnanla sAdelunguiiviasslifeusissauuuamensineiaosans snusdmensumany
wdnsfleviadaUinuuasiBsamnin dlethluginouiduszdnduasnismainagasinsvim] aglsfia
Auwulliudanuiingty dedrdnveinisesnwuuidegaaminssuazasinsviminfe n1sfny1ie
danmananednidulufinsuimstanisvieduneunmsnanie uduesiulssiunnuduiusifesung
floglugnamnssuazasinavied waglddesismanuronma/eumnefindnriuiunuassassd
gaslnyvien] salufensisnddeaguluudrin duailanunidudSuansiignnszii (passive receiver)
Turnefinguiesanuidetudiednuluaesndguusnennuesrnunisinnudosuaua
anA/euneiinanilantudisad witunguaninevesmidfeiiuiinmefausssuwazgaunisnl

[ i =
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v a
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o
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¥ v
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1. mnagastnsimiduiuiinieansssy (cultural space) msasesdanuiazasingiie]
Anwismseenuuuinsgifidonlesdiigania-umana (micro-macro level of analysis) Ta3ed st
namfe nsfinwituazastnsririnuiandunsianudilatuussdiugn o Auileu “Sanse” liadn
drfgyoula uinaunsaaeandiau-asegin-madeduszaunineenlylawuiu
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3. wilnuidsazasinsiadazedlunsuwaunanyeanisAnyl (area of study) luanun
fnamans Mmsenans vidodeansinufiniy wikamsidensidfnudt veuanisinuniaiang
ogluauividuseisuiiy uasfiddayesdanuiluamvduiasyihlisuiusiud siumnsdluaninasi
meleneiiuvesandeansinm demel middvazasinsvierdlubanineints (nterdisciplinary
approach) fie1aazthlugammaulu 9 senluliguiu 01 nsussauuIniInisfnygaannssy
azaslnavielieyuuesmansnisdeasiuanviasgaans/nmsnaia mas

farauauuzitan1sideluouan

1. LLﬂ%ﬁmu%’aazﬂﬂmﬁﬂﬂﬁﬂﬁsqmﬁumﬁ@msvﬁﬂsﬁa/mamﬁa (encoding/decoding)
il ymnlunisinuanuduiusesesdusznaunisdoaisne 4 F1uuuy S-M-C-R finn
wiguitlouinuddednnuannddvinnuddyuwiiunsinssiiunsenisiwszigsuasdundn
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Snuummilwesmaiaunshdeideluewanld

2. UBNAINNFUTEANUMNAAN B aLAENTANYIY LD WITBavAsinialAnwlusuae
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3. fasdninavesnguidriniausssuAnuwiiduriianudilaauduiusidesiuig
(power relations) luagasinsviml nuddeluswianienvvzaduvenanisieuaznisnodidsduna
Tuagaslnsimisanluldvainuatsid el naedFounaanngiidulvaundy nsseduiu
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