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Abstract

This research is conducted with two main objectives, first, to
understand the model and process of innovation in human
resource management and second, the result of using innovation
in human resource management in Thai Fashion Luxury
Entrepreneurs. This research conducted mixed methods of
qualitative and quantitative approaches. The qualitative method
utilized group interviews with 12 human resource personnels at
head level. For quantitative method, this research conducted
questionnaires from 77 personnels and found that many
entrepreneurs had applied a process innovation in human
resource management. Process Innovation has changed the
way business operated. Innovation is used in a continuous style,
backdrop survey, and grid administration (Grid OD) to increase
organizational effectiveness. The results of innovation in human
resource management are as follows: first, innovation makes HRM

AnzSgAansuasdfiaans uninedeysmn




wmniayd Nualanes

more convenient and faster; second, innovation helps HRM more
efficient and effective; third, innovation in HRM gives accuracy for
work. Quantitative research found that the level of opinion on the
use of innovation in HRM was at a high level. It also found that
the level of feedback on innovation in HRM was at the high level
as well. The results of the relationship between innovation
and the effect of innovation on HRM indicated the correlation
coefficients to be high (between 0.735 - 0.884) at statistical

significance of 0.01.
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2.1 Usz¥1ns ngudaegne wazisnisgudaedneitldlu
nsfnen Uszinsvesnsidendsd ldun yaansvesfusznaunis
figndufaniswnldusesudnigeds (Fashion Luxury Entrepreneurs)
Tutsenalng $1uru 12 518 S1uruvisdu 100 au §39eldldnnaa
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sefuaideiu 95% (.95) wieflauaaiaideuiiindu 5% (05)
yilldynainsngusognssuiu 80 au Fefidulsldnsdungusaedig
wuutadey (Accidental Selection) atinslsfny Wlsuanuuuasuniy
TUuda wudn Smouuvuasuauionnn 77 au SsAnidusnsing
MBUNAU 96.25%

2.2 w3aslefldlunisiiusausiudeyauaznismasou
AMANYBLATE T

Pitelelduuvasunanduniesiolumsfiusiusudeya
wardnfunisnadeuguainvedaiode lagldduiunisnie
AR (Validity) waALdesiy (Reliability) Youdem

1) NM13M2988UANNLTES LHlDATI9dDUAINLTBIVDY
e TunismaAndafinauaenndes (Index of item objective
congruence: 10C) ¥8akuUUaRUNNY WoudLauakwINIgluN1Tas
wuuaeunLinzay ileaugndetuasiissnssvasion dsan
NsNAEBUNUIN YnTafauilen I0C agsening 0.67-1.00

= ) ay o o
N7E1INTTNNBY NITUINIT UaeNHUUY TN 9 atun 3




Chapter 0
2) n1sasIvdsUANLLTeTe YR UUABUAIN {3
ihuuvasuauiiinisusutgaienlunaaey (try out) fudmdii
n¥nensuywd funguuivniiuszneufonislndifes lnefluszuins
fifinw Ao 30 g ntutuuvasua I e e Tsdudseans
waan1vIATauuIa (Cronbach alpha coefficient) FanuanIINAFay
WUl AearveIATaUUIANALYINTY 0.89
2.3 myeszntaya ldnmsliaszvideya lagldlusunsy
Uszifiunadniagudmiumside Ussinana danuldadfinisinsei
Ao adfdenssaiun (Descriptive Statistics) liun AI1ud (Frequency)
uavesay (Percentage) AAY (Mean) wagarduldsauunnsgiu
(Standard Deviation) kagitAs1einIAMUFURUE 581171901510
winnssuunlglumsuimsmsnensuywdiunavesnisiiuinnssuanly
Tun1susmsninensuywdveafusznounsundussfudnieess
ludszmealng IdnsleseideyameBnismeardudssansanduiug

(Pearson’s Product Moment Correlation Coefficient)
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JAdeldvianisaunuinguiiiedinanisaunuinguuiasiady
LUUABUAY FINANITANYINUIN SlanuAaLiiudminuiEndesnis
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Usziiuiinile 91nnsaunuingufandiaudunisuinns
ingInsuYwdfsdnwuzvesnsiiuianssuunld wudn aasiinisi
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saulat (Online) LileAuaznInvosd3unisineusunazitese
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Usziiuilana a1nnisaunuinguiivninaud 1unisuinig
nIngnsuywdiuianssiienisuivis wud msinishuiansun
Tdludunounionszuiunisnisuinsaneuunuuazatannis
Tngaunsavinluguuuuresnisusadiuiuy Online Augluiunisusu
lassaswurisarguduieulivinsaulazefsssuiugsialsean
widuideafiu (Outsource Tower Watson)

1.1 5ULUUNITHINIANTIUNITUSHI SN T NE N TUYue
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NHANTAUNUINGUTINTIUAIUAITUIUITNINYINT
wywdnudn vsEniinsiiwinnssuunldlunsuimamineansuywe
lunangguuuu lnedineude “19 Social Media lunisnisadns
Adaaunin’ waz “asUszmialawauaznisassnilude Online”

wanaliiiudsguuuuresnisiddedanueoulal (Social Media)
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lunisasusznialavanesdng warnisassmdaidonyananiaiuled
A 9 sfmﬁgqmﬂ*z’f%é’muaaulaﬂumwwQ’aﬁmﬁmLﬁaﬂLﬁz’hﬁ'mu
fifaunin uenanduuds luliesvesniswauiminensyanaiy
fifmauing1n3n “dn1sidrsailedunidmsunsldsudeoednimg
Tusf ilei1anl9Use lovdluasdngs” wansldidfiudnuddyves
nsflnousu eSeuiuinnssunazesdanulvl o fansnsanianldls
Andsgleydunesanisle wazguuvunisiwinnssululdlunisuinis
nineInIuYed nanafe “U1 KPI undudasadunanisiteues
wneu” wansliifiuingunuunisiiuinnssunisuimsiiiiond
ﬁa%ﬁjﬂmaﬂﬂiﬂﬁﬁaﬂ’m (Key Performance Indicator: KPI) #aidusiatin
flavuanddiifiusisanidoaluniudnsanioduimaivesautu o
fintinanuusazauiuiinvou undusiuszifiunanisiauvesmidnamy
TuaaAns
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NININTUY WY

IINNANITAUNUINGUAINLIIUAIUNITUTIINSNINT
uyweifgafulsglevluniniuianssuunldlunsuimminens
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vaanshininaulasuaiug Jeyarnanslug q fisndazanunse
afadussdmnuifodusslonflumsujifnuiasmsiauauies
Sniadaiidnouiingin “@nrsdudanssunissanisninensyana
Yourauszing 1T sUSuuuiou ezt
uazliinarmpdou” uansliifiuinnisihuinnssunsuimmineans
uywd annsoadisszuviagnszudlunsufoRauiiaty venainiy
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wanaliiudsslovdaesnisannisldganidalunisyssiiu
anAudaLdsuazdsnan onisifinvesyanlusuLuuAITYNY
waznisliuinisvesesdns uenantu nqugAlddoyandndd
Forausuurde Tumsthuinnssunldlunsuimminensuyudiioly

v

Anuselevdagn ArsidnlavTunvesnisudsduvesgsna Jymves
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warninauduius duasenisiiluldinevaussninudosnisves
W1INIU (Employee’s Needs) Na1AD UTRNNTTUATUAINOULNIULAE
wifnauduiug Tnsnisfieadnsuesiminensyanaduduningidan
¥9993An3 wazazdesiuiuionssuiineuausinuien1svesny
lueedns wioulddunisiauminensyanauasiauINTEUIUATT
y19u Lileananduangasend19T3nnar vy (Work-life
balance) uavlasuasnanisiauegedinuay

JOLAUDLUY

1. YaiausuuziBauleuns

AIsnsHaLINIRnssulunsUSMINSnensuyed lunuves
n1snsivasuAullTela nnani1sAnwInud1 nstduinnssy
lumsuimsnsnensuyed Sadnusennulusdawaznislinaiida
Tunsumaniwernsuyed deansaiauedeiauauuglily 2 uumis
fufifie msaunuinnssuiiannsansieasuanulusdla uazanusn
Uszananaldetsgnieatazusiug uazuuimiadians fie n1swamn
winnssuiifidnungnmsaienudunans lidenuidavieieannsld

AadanazUusiAanend
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2. dalauauusideufufnig

2.1 madiunislduianssulnsisgneduida (Radical
Innovation) aziiuldd1guuvunisiiuianssululdlunisuinig
ynensuywety failsuuuuiidlivarnvars wagdwlngjasldio
svuvdumesidn wardinuoouladifisaiity Tuwdvesnsldutanseu
ffnulvy waziduvuiunisiauodsduad il og1auviasegdany
filsifinsléivinfians wazmndinislduiansslusuuuuiinntuasdma
AanszuIuNIstunIsiauIMineInsuywdluwiveIniswauIyans
Taursadudmieusuaninlununisivasuudasesuiunlan
ileasrsdnennlunsudsdusely

2.2 Mswinuianssundndmal (Product Innovation)
iaLERuaSIINTEUILNISUITIMIENEINTYARa dziiulddinsine
uimnssululunisuimmineinsuyuediy Snstienluldlunssuiunis
assmidalion nsavasy waglssurduiusiduegeuin fady
nsUsuUserdnfasiinantuludandudlituieduiduluean
szt unisifinannumainualsuazusiud1eInTEUIUNIINITYINIY
Tngorvazidululusunuvveanisassninulusunsuiielyiia
AMUIzanluNISANLEINYABINTWALAINITAANTEEELIA b
nszuIueutl Fansiiuutanssundndue Sweuisarinldlunane ¢
fumeuresnszuIuNITUTIININEINTIYEY 19U TFn1aouIIukY
sukuY/ W& e e e n13a5197U (Knowledge Management)
mMsUszidunariulusunsuionnusasalunisuszanana nsiaun
yana Inedandngnsniseusulinssiuniineu Wudu uenainduwd:

919zAmalUTINInaUANBIiaAINABINITYRITUUINITBNMEY
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