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Abstract

The objectives of this research are to (1) study the service quality, student’s
satisfaction and decision making behavior to study in private universities within Bangkok
area, and (2) to study the student’s satisfaction as the mediator relating to the service
quality and the decision making behavior in private universities within Bangkok area.
Sample group used in the research is the 100 first year students who are studying in
undergraduate degree in 2016 of twelve private universities listed in the Office of the
Higher Education Commission, Ministry of Education. Statistical method conducted in this
research is the structural equation model via PLS Graph 3.0 program.

As the results, it was found that the average value of service quality, student’s
satisfaction and decision making behavior to study in private universities is of high level.
The results obtained from structural equation model shown that the student’s
satisfaction as the mediator is the
particular factor linking between the service quality and the decision making behavior

in private universities significantly.

Keywords: Service quality, Satisfaction, Decision making behavior, Structural equation
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anufismelavesindnwegluszduuindian (Aadssandadusindy 3.73) sesasnfio
Hadeamuamnnsliuinis (Anedesuiaduniiiu 3.68) wazanvinedadonginssunis
dnauladend@nu (Aadesmsisdusinty 3.65)

NamTIAszRLuainsiassaidunme fadunamsiengiarduiuslog

duUsEAnSANANNRBNINANIIRTILarN 9o R dINasa ngAnTINN1TAndUlaLEaNLTN

Anw fawanslunin 2

SAT, SAT SAT SAT SAT
861 .8%3 .837 .780 823
sQ, PBI
S > SAT
Q, | 2% g . PBI
»
3 5
qu an A ) —_ ay
sQ, { sQ | = PBI =
0, 814 SR 807 FBI,
182 822
w " N
2, s EA PBI
sQ, PBI_

AN 2 LEUNANUFUNUSVIFNNTTIATIASN

AnzSgAansuazdfnans uninetdeynn A
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1NN 2 uansdunanuduiusiuvuaunslasairsesiadeifiavinase
woAnssunsAnauladeniiAnw wudi 1) aunmnisusn SN nan1ensesianwie
walavesinAnwi (DE=0.739) waznginssunisandula (DE=0.274) nasnauildnsna
nausiangAnssunsanaula (IE=0.398) uag 2) muiisnelavesinAnyddvswaniens
AangAnIINN1IARAULD (DE=0.539) wawdl fit Index (G.F = 0.641)

v daa a I

A1319% 1 anuduiussenieladeniidnsnasengfnssunssnauladonidn@ng

fauwls ANMURULUS  Bndwa

(Lv) (R) (effect) < >A
ngAnssunsanauladenidndnw (PBI) 0.585 DE 0.274%** 0.539%**

IE 0.398 0.000

TE 0.672 0.539

ANURanelavesnfny (SAT) 0.547 DE 0.739%** 0.000

IE 0.000 0.000

TE 0.739 0.000

nunewe): DE = Direct Effect, IE = Indirect Effect, TE = Total Effect, N/A = Not
Applicable

* 97908 p-value < 0.10 39 A1 t >1.65

** 1889 p-value < 0.05 %50 A1t > 1.96

** 11889 p-value < 0.01 %50 A1 t > 2.58

HANNIINAFDUANLAFIUNITILATIERF L UUBVENavRIRuNanelavesinAnuiluy

PIULAMUIAUNA T T DU IBNENAVDIAUNINNITIAUINISTANANTENURDNGANTITUNIS

9 9

o a

andulaiieniinAne Tuandugaufnwitensu wudl mduUseansdunIlinuLAneI
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M15197 2 aFUNANINAFR UALNAFIY

- . ‘ duUseans , ny
auung1UN13338 (hypothesis) 5 A1 t-test NaaWg
LU (Coef))
H1  Aunmnisiusnis dvswasdeaiuiianalaves 0.739%* 19.868  avuayu
UndAnw
H2 Aunmn1sbiusnis d8vsnasionginssunis 0.274**x 2.525 GG

dnauladanandne

H3 Anudisnelavesinfnw d8nSnasenginssy 0.539%** 5.892 GINGIN

nsenaulaLdanndne

91597 2 wansliiiuinnunwnsliusnsidninanenuiiaelaveadndne
wazwgRnssunssinaulaldenitnfny) d@runuianelavestin@nwiidnsnadengfnssy
nssinduladenitndng

a fa a Y] = [ Y A v = [y LY 4 1 LY

NANITILATIENENTNAAUNANDILTUA LU TVLUIUIUAEUAITUAN WUTTE NI
wUsBaszuazfiUsny IneNiauysAunaafazuIes ueB s nan1eeausenInefuys
DaAszuavfImILUINNY BINANIINAFBUBVENANNBNILUTINGAINITIN 3

dAaa a 1

A13°97 3 HAN1INAABUBYSNAN D RNYRIlATIET T NN BVSNaRangRingsun1sinaula

@onANE
- Y Boot Boot Boot
auNAgIUN13I9Y (hypothesis) Effect
SE LLCI ULdl
Ha  aarufianelevesdnAnundulladedunars 3990 0659 2799 5401

58UINAUAINNITIAUINISAUNGANTIUNIS

dnauladanndne

9NA5NT 3 wansliviiudn evwflanelavesindnwiduladerunarsszrinmann
nmstivinsiunginssumsdeaulaiendidng mszAmanuvesduUszansveuuna
(Boot LLCN) -weutwmuy (Boot ULCL) Hanliinqu 0 Fewansliiiuin arnuiianelaves

CY

tnAnwiduladeaunansseniinunmnmsiusnisiunginssunisdnduladendifne
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(%
v A

MsEneITeaslenuINIsaAUTeNan TITseaniduwrazdade el

1. Yaduaauninnsiusnig 91nnan1533enuIn A mMNslusnnsidvsnaseany
= a U a & Y = 4 % = a v
wmelanaznginssunisanauladendidne lnsaenadosiun1s@ny3deves Rust and
Zahorik (1993) Ailsvinms@nwnanmnisiiusmsasluduenereanszuaun1susnig way
BIANSNIIUTMsanunsanevawews ovAnauinelaluauAanisweIyana wiifn
fugnsenun NI NS IumM st uANLiaweladensliuinisll Insunsatiuayu
PNUMBINTDNIUNTLIAD Teues (Bitner, 1992) wiunu

2. 938ANUNINB LTI NANEYN 3INKANSIFENUIN ANUNINalavemin@nwildns

\ a o a & v = ~ o = 2 & YY)
nangAnssunIsfndulatdanidnAnyl wazaruianelavestndnwifiidutadeaunans
FEUINAUAIMAITIIUINSAUNgANIUNsAndulalfendAinw lavaennaeeiunis
Anw1IF8ua9 Dennard (2000) Alevinns@nen fadnsSwaniinasnonisanauladanidn@nen
oA A o ~ o = a o ° ~ v o a
safdeuleanuainuianalavesin@nerluumiine1ss Inedi1s529099 1 uiAuAfLaY

a v

woAnssuvesind@nwidenisidenuminedefinuieadoanis wuin ssduszneudd
SvEnadenmsidenindnuvesindnu Uszneusenseeniuduyana avunduieeniunig
ey anundosiuluanttu msnszdulazanumenisenseuaia drunadisInnuils
weolavesinAnwimuindadeanuianelavestindnwiisvianasdenisdnduladend @nyisie

Tusvninenae
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