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Abstract

This research has the objectives (1) to study promotion media and the image
of the Graduate School of Commerce, Burapha University, (2) to analyze the casual
model which affects the image of the Graduate School of Commerce, Burapha

University, and (3) to test the link between the created causal model and empirical
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data, using questionnaire as a tool to collect the data. 210 sets of questionnaires
were used to collect the data from college students. Data were analyzed with LISREL
program, including inferential statistics (t-test).

This study concludes that,

(1) College students at the Graduate School of Commerce, Burapha
University are highly interested and like information from various promotion media
(X-bar = 3.62) in overall. When considering each source of promotion media, it can
be ranked in descending order as follows; (1) social media (X-bar = 3.93), (2) public
dissemination (X-bar = 3.61), (3) direct marketing (X-bar = 3.46), and (4) advertising
(X-bar = 3.46). The level of perception from seeing or hearing the news of the image
of the Graduate School of Commerce, Burapha University is found to be at high level
in overall (X-bar = 3.81). When considering each aspect, it can be ranked in
descending order as follows; (1) administration (X-bar = 4.07), (2) graduates
production (X-bar = 3.97), (3) culture preservation (X-bar = 3.86), (4) academic
services (X-bar = 3.62), and (5) research (X-bar = 3.54).

(2) Regarding the development of casual model which affects the image of
the Graduate School of Commerce, Burapha University, from the Multiple Indicators
and Multiple Causes (MIMIC) model of promotion media and image of the Graduate
School of Commerce, Burapha University, it is found that advertising, public
dissemination, direct marketing, and social media together can predict 0.76% of the
organization image perception. The promotion media which affect the perception of
image of the organization at the .01 level of significance are public dissemination (B
= 0.72), social media (B = 0.61), advertising (B = 0.30), while direct marketing is the
media that do not affect the organization image perception. The analysis of MIMIC
model linkage finds that the hypothesized model is consistent with empirical data.
The image can be measured from observable variables such as graduates production,
research, academic services, culture preservation, and administration. All these can
be found from the statistics and consistency index with a passing Chi-square value of
18.28, degree of freedom = 14, and p-value = 0.194.

Keywords: Relationship, Promotion Media, Image
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