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Abstract

This research aims to: 1) study the quality of service; The satisfaction of the
customer And decision making to use accounting services of limited companies in
Amphoe Mueang. And 2) to study customer satisfaction as a central variable that
links the influence of service quality to service decision making. Samut Sakhon The
sample used in the research. A company limited in the district. The data were
analyzed by frequency, percentage, mean, standard deviation Analysis of structural
equations with PLS Graph 3.0.

The research reveals that most of the respondents are females at the
number of 127 persons (61.95 percent), age between 31-40 years old (54.15 percent),
holding the bachelor degree 180 persons (87.80 percent), work tenure between 2-5
years (113 persons, 55.12 percent), having accounting position 108 persons (52.68
percent). The service quality, customer satisfaction, and decision made by the
company limited situated in Muang district, Samut Sakohn province are at the high

level. By using the structural equation model, it is found that the customer
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satisfaction acts as a mediating factor in the relationship between the service quality
and the decision made by the company limited in Muang district, Samut Sakhon

province toward the selection of accounting firms.

Keywords : Service Quality, Customer Satisfaction, Purchase Behavior Intention
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$19819L VU129 (Purposive sampling) waza1udnaau (Proportional allocation)
2. in3asiieillunsise
Juwuvaeuauleeuusesnidu 2 diu A wuvasuaiuwuuiilasasislalddu
dosflelunisfnwadeilnouiadu 2 du fe
- dhuil 1 wuvasunudedsdiuyanavesgmeunuuasuny Tnednvuzdany
uuuunsiageusenis (Checklist)
- duit 2 Wunvuaeuaalunisussifiununimnisliuinig anuianelaves
AlduINg waznsanduladentdusnis lnednune
vestamau WWulmsidiuuseanuan (Rating scale) muuuuves (Likert” scale)
wazihuuuasunuiiadadu Wkideng $1umu 3 viu emvaeuanussadaiion
(Contentvalidity) wu31 #A1 10C 4A51IN9 0.67-1.00 Lazi WUUaunIUNINIAT

uUseAnsueaiaTauUIA MU A1AUWRNY SNty 0.803 asulddn naanns

w3IEY TAnuleiivaaeasihluldnule
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empathy PBI5

tangible # Tusn 13 (SAT)
A nudedaly H1 H3
PBI2
re liability 0.794 0.638
N1SA BUAUBY NN 1S 0.085 Ase e duleden
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Al9uTn13 (DE = 0.794) wazn1sdndulaidanlduinis (DE = 0.085) nasnauildnsna
negauson1sindulaidenlduinig (IE = 0.506) uag 2) Auianelavesylduinisd
avgnanenseianisiinduladenlduinig (0.638)

o daa a 1

A15199 1 ANUFUTUSTEUIUasendanSnananisanauladenlgusnng

fAauUs AURULUS| BnSwa | SQ | SAT

(LV) R* (effect)
nmsanduladan|  0.500 DE | 0.085 | 0.64
Tdusms (PBI) IE 0.506 | 0.000
TE | 0.591 | 0.64
AUNIWelavee  0.630 DE 0.794 | 0.000
J1dUINT3 (SAT) IE | 0.000 | 0.000
TE | 0.794 | 0.000

UULUA

DE = DirectEffect,

IE = IndirectEffect,
TE = TotalEffect,

N/A = NotApplicable,

* 9137804 p-value< 0.10 #50F1 t > 1.65
** 11889 p-value<< 0.05 #39A1 t > 1.96

% 91318809 p-value< 0.01 %39A1 t >2.58
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SAT= PBI

* 9137804 p-value< 0.10 %50A1 t > 1.65
** 1889 p-value<< 0.05 #39A1 t > 1.96

** yi3e0d p-value< 0.01 ¥30A1 t >2.58
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