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Abstract

Organizing new special events in public relations for Continuing in Graduate
study have Objective are 1) To study the level of opinion of postgraduate students
on special activities. 2) To study postgraduate students' participation in special
events; Criteria and conditions. 3) To find the format of activities. A random sampling
was used to collect data for the graduate students of the university in the eastern in
the academic year 2016. Using the G * power program, the data were analyzed using
ANOVA. (Alpha equals 0.05) and test power was 0.80. 159 subjects (Faul, Erdfelder,
Lang & Buchner, 2007) for non-responders.

Special events organized in the form of open-air exhibitions. Open House
institutions are the activities that the sample agreed. Topics in teaching or modeling
in real teaching, so that those who are interested in experiencing the atmosphere
and content of this kind of learning must be. Exhibitions and Exhibitions (Booths,
Exhibitions, Exhibitions) Exhibitions that deal with conferences with exhibitions are
organized as temporary exhibitions. Content related to daily exercise and daily
exercise. Out of sight, people who attend this event need to have a media

attendance at the party. Please refer to the next course.

Keywords: Special events, special events in public relations, public relations,

graduate studies
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