CHAPTERZ25

nsanuntladenanlunistuinfeugnsamanslvissmalnedu
Augnalansunndanuiuanssulunininadeu
THE STUDY OF MAIN FACTORS DRIVING STRATEGIES FOR
THAILAND AS DENTAL HUB IN THE ASEAN, REGION

L4

an3md yyaw (Ladarat Boonsuk )!
UTINA 35045717 (Banpot Wiroonrath)?
aavanansusvenul Tudin a1v1vInsiansansisae
Ph.D.Candidate, Doctor of Philosophy Program in Public Enterprise Management
256.09., ﬁﬂ?ﬂmwﬁﬂawﬁﬁwuﬁ‘, Wedenaivermans uMIne1aeyIIn
Thesis Advisor, Assoc. Prof. Dr.,Graduate School of Commerce, Burapha University

E-mail: ladaratb@hotmail.com

UNANELD

MAdeiliiinguszasdiite 1) Anwtladevdnflagvinlianunsaduindeusnsmans
Uszinelngliillugudnarsdiuiiuanssulugininends 2) AnwiaiuAniiiuves
dnviondigrviiisdlunislduinsiunnssulusemelng uay 3) Anwinisimun
AuaINsalunIsuItusuiuanssuveslszimalng Wun1s@nwiTouvunaiuis
(Mixed research) Usgnaunig n1533849Rnn I (Qualitative Research) lagnisduniuel
98N (In-depth Interview) flideayanan 22 Ay wavinvionienrnasne ATiunsuu3nng
Muanssuaselulsmeiviadiuin 5 au wagguinisisameiuia vuaunngd dngsia On

a

AIUTIUIY 6 AU KATNITITELTIUTUIU (Quantitative research) TnsLAuuuvasUny
Ynrioafiensianend fursuuinsriunnssululsineiuia weaddniunnssy s1umu
480 AU lAENITAVUANANAIBE1INNENTVDINILT 810U (Yamane, 1973) fiszduay
Forudosay 95 AmnuRaIAAADUTIUIN-aU Souaz5

wansAnwInud Jadevdniagyilianunsaduindeugnsmansusemelnels

Dugudnansiwriuanssulugiinirende laud 1) wleviesguia 2) n15deasnanisnain

AnzSgANansuazdfaans unInedeysnn [IEEE



an¥ntl Yeug/ usInem I3

3) nagnsnismatn 4) nalnlunistuirdeugnsanans wisesnidu duyeains du
UUsERI AUWALULAEANTAUYA WAZAIUNISIANTT 5) WINSFIUTIUANTTH UTenaume
uriumunng fuedosilenazimalulad suaanuiiliuinng susinugiuniw fusem
Frudssrusmnuaran uasdiunsuanseendailalund 6) nsimunmAUINIYes
2IANTIUUINITAUA M AnuARiLTeaNYiDNisIrIiawd wud amsgIuduiunn
531 0gluseAud AaNINUTNITYEI0IANTAINYUSNITFUNIN BELUTEAUA WagNITIAILN
AT UN TR TUAURIUANSSHYRIUSEWALNY WUl Yaladeulunisudedu
dararoyuNaIn nTITIUANTTNUTEImNAl1Y N3suigalaseulumsustulinnuduius
WIUINAUNITTUTUINTFINAUANTTH UazN1TTUINITTALIAMAINUINITVIDIANTAY
U3IN15gUN M MBNQA JRaiuauiusidsay

%4

ANENALY: MITUATRUENSANENT/ ANENANNITUINEMUTIUANTTYY 9T

v

ABSTRACT

This research article aims to 1) study the main factors that can be driven
strategically of Thailand to become a dental center in Asia. 2) Study the opinions of
foreign tourists on the use of dental services in Thailand and 3) Study the
development of dental competency in Thailand. Mixed research consists of
qualitative research with in-depth interviews 22 key informants and foreign tourists
who receive dental care. There are five physicians in the hospital, six hospital
managers, dentists, business people, investors and quantitative research. The
questionnaire was used to collect 480 of foreign tourists (Yamane, 1973) who received
dental care in the hospital or dental clinics.

The result indicated that main factors that can be driven strategically of
Thailand to become a dental center in Asia are 1) Government policy 2) Marketing
communication 3) Marketing strategy 4)Strategic driven mechanism is divided into
staffs, budgetary, technology and management. 5) Dental standards consist of
dentists, tools and technology, place, language skills, price, facility and expression of

kindness. 6) Development of service quality of health service organizations. The
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opinion of foreign tourists is that the standard of dentistry stay in good. Quality of
service in health service organizations stay in good and the development of Thai
dental competency has found that the competitive advantage has an impact on the
dental vision of Thailand. Perceived competitive advantage was positively correlated
with perception of dental standards.

Keywords: Strategic driving / Dental Health Centers / ASEAN
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