R

'
o

) “""’"““”"”ej:yg;:nrafzi .;"’A;s;\'h MIETINERRlvemansyswiUIdiaY : U7 16 atuil 2 nangiau-5uaau 2564
AL 4, —» Collaboration \A //l/ i
™ Graduate School of Commerce  —>&=
S
CULTURAL TOURISM MANAGEMENT: A CASE STUDY OF NAKHON NAYOK
PROVINCE
Nanthawadee Deeprom’, Saranya Lertputthaluk’
'Graduate School of Commerce, Burapha University, Chonburi 20131, Thailand
ABSTRACT ARTICLE INFO

This research has 4 objectives as 1) to study policy promotion for
2) To study the

management of cultural tourism in Nakhon Nayok Province. 3) To

cultural tourism in Nakhon Nayok Province.

study the factors affecting the need for a repeat trip to Nakhon
Nayok province of Thai and foreign tourists and 4) to study the
process of cultural tourism development suitable for communities
in Nakhon

methodology that consisted of in-depth interviews. The

Nayok Province. Using a qualitative research

study
found that the policy promotion for cultural tourism in Nakhon
Nayok Province can be done as follows 1) Promoting outstanding
cultural identity in each community 2) Development of cultural
tourism in the community as a hub to connect with other
communities in the neighboring area. 3) Promote the extension of
cultural tourism for the new generation. Management of cultural
tourism in Nakhon Nayok province arising from community
participation. Factors that affecting the need for a repeat trip to
Nakhon Nayok province of Thai and foreign tourists including 1)
human resource development. 2) Development of activities for
cultural tourism 3) Economic management natural resources,
environment and culture of the community. The process of
developing cultural tourism suitable for communities in Nakhon
Nayok province is as follows 1) Finding the strengths of cultural
tourism sites in the community. 2) Continuous research and
development of cultural tourism. 3) The participation of people

in the community with the development of cultural tourism.
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