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ABSTRACT

ARTICLE INFO

This quantitative research aims to study factors influencing the
competitive advantage of auto parts manufacturers in the Eastern
Economic Corridor and to check goodness of fit of the structural
equation model of the competitive advantage. Data was collected
from 220 manager in the auto parts manufacturers in the Eastern
Economic Corridor and subjected for analysis through SEM. The
result were found that transformation leadership and innovation
had influenced competitive advantage with the standard regression
coefficients of 0. 43 and 0. 44 respectively. Transformation
leadership influences innovation with the standard regression
coefficients of 0.66 were statistically significant at the 0.05. The
structural equation model of the competitive advantage of auto

parts manufacturers in the Eastern Economic Corridor was revealed

that the model fit confirms as appropriate Chi-square(X?) = 48.631,

df = 36, p-value = .078, CMIN/DF (Xz/df) = 1.351, GFI = .962, AGFI =
931, CFl = .983, RMSEA = .040 and NFI = .938
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GFI = .962, AGFI = .931, CFl = .983, RMSEA = .040 i.lag NFI = .938
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1. ﬂ’]’J8E§ﬁﬂﬂﬁLU§8mLUaﬂﬁj@V}%W@
foANUlUSaUNIeNISIYITU (H1)

2. mw;:hjﬁmsLUﬁlauLLUmﬁaw%wa
fauInNITU (H2)

3. winnssudensnanenulamdseu
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Ad1ulatdSauUNIInITHY9TU
(Competitive Advantage) U33Uun15a374
AuTafaiuaslifueIAnsAfe N1Tas19AIL
TaUSsun1enIsYetu fedadunisfandnlu
n1satfiugsfanazaearinnisuiulse
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nelanisuvetunyunsaludagdu Bamney
(1991) Fananslimiiuinesanslasuming
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46quUs An 1) Aunu (Cost) 2) AMAN
(Quality) 3) n15dauau (Delivery) 4) A214
gangu (Flexibility) (Setyawati et al., 2017;
Murat, 2012 ; Oh and Rhee, 2010; Cheng et
al., 2011)
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1) uInnssunansne (Product Innovation) 2)
WIRNTIUNTEUIUNTS (Process Innovation) 3)
UinNIsUNI5UINIS (Organization
Innovation) ( Wawmayura et al., 2017,
Hyypia and Parjanen, 2013; Atalay et al.,
2013; Cheng et al., 2011; Jung et al., 2008)
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(Transformation Leadership) Burns (1978)
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Parjanen, 2013)
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AI3ulavinnsimvuevuangusieE
laeldngdnsndiuseninaniiedioginas
Suumsiwesusedulsdanaladu 20:1
(Wianwal 15%%, 2548) donnavsny Hair et
al. (2012) way Weston and Gore (2006) 9
Tumsiteadaidnusudsdanald 11 Fuds
aglanquAlegnelidnuau 20x11 iy 220
feens Tnel#33nsduuuutund (Stratified
sampling) AMWINARAIUYDINGNUTEVINTHEN
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ntuthuuvasuaaligidersgsmau 5
v Wlensr9aeuAMA I NYBITER LAY adAfldiarunaundy  inasinnseonsy
mwmﬁm@uﬁam (Index of item-objective CMIN-p (X2) p>.05
congruence: 100) Anfiousulddeauinni X2/df <200
0.5 4uly (s18un$ Aadany, 2557) wanIs GEl 5 0.90
ATaeUAAANLATosile WuinAT 10C aglu CEl 5 0.90
551374 0.80 — 1.00 duuvasuauiutoya NFiI + 0.90
$1u9u 30 fredne dslisglunguuszuing AGE| 5 0.90

Fregrafiemauidetiuveswuuaouaiulag
T¥aduuszandueani (Alpha coefficient)
1n835v89ATEUUNA (Cronbach) HANNINATY
0.7 (Hair et al., 2012) Wwui1d@A1ASBY
vipganlagsIu Wiy 0.978

RMSEA < 0.05
9131: Hair et al. (2014)
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X = 4.26, SD = 0.43) AIUNISAS1WBTITUANR
Ta (X = 4.09, SD = 0.49) wazA1un15ANTDS

<
JULUUYRIANN13lATIEE 19 (Structural Equation anauiaanyaa (X = 3.86, 5D = 0.57)
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winnssunszuaunis (X = 3.95, SD = 0.45)
wazuinnssumsuims (X = 3.91, SD = 0.44)
AUAINY

szauANAniulagsIuYeIUadY
AMlanIanIswatueglussAuiiuaiguin
(X = 4.11, D = 0.40) Jas8518F1UNUI
Yadedugunmiiniedsgeiian (X = 4.20,
SD = 0.39) fudtuyu (X = 4.10, SD = 0.35)
ATUAIUNEANE (X = 4.06, SD = 0.42) ua
#run1sdeueu (X = 4.05 SD = 0.41)
AR

HAN153tAT12RIUNUUANNIS
Taseddng

HANTTNISASIVADUAINUABAAR D
naundusznInlueaaunisiasiaiaiudoya
WF9Useany (Goodness of Fit Measures)

ANNNEDANLTRI TN ANADNARBINANNEAY
vadlunauadelieglunaeineeusuls lne
1M1, p-value = 0.000, CMIN/DF (X%df) =

2.142, GFI = 0.933, AGFI = 0.893, CFI = 0.936,
RMSEA =0.072 and NFI = 0.888 #9lLannIN

i

INNOZ2 INNO3

q7

)

19

?

25

1.1

M

b

CA1

59

CA2

CA3

bbb

CA4
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HIde3alavinsusulunaniside lagende
ayluTuluima (Model Modification: M)
wuzdniUsU (Aawn 1nlsdUyvn, 2556) U
AadAnnieglunasiioonsuld wuinluea
aun15lATIA3I9mIUNTOULUIAA TN
naunduiudeyaidasdng demnsnsd 2

157199 2 MSIVFBUAINUADAAADIAIY
NANNAU

HANTIATIZRANFNRUSTENINaladesing
AIEN15ILATIENaAnauNY (Multiple
Regression) Tnen1stdlusunsudnsagunig
afif HaNITIATILFIANTIET 3 WU A1ae
finswasuuUasdidunsgiudintnyes
94AUIENOU (Standard Regression Weight)
985¥11119 0.381-0.904 LagA1OAIIAIUAY
wUs (RY) 2g581d19 0.145-0.817 n1961U

winnssy derumsgrudintnesduseneu

(Standard Regression Weight) ® gJJ' TN
0.621-0.729 karAIPNTIAIURULUS (R LAN

Sufeunaundu et AT wlawa

CMIN-p (X2) p>.05 0078  #u X
- D85¥1113 0.386-0.532 azaunnulaiuseu
X2/df <200 1351 WM T $ L
T . Tunswyeatu TAnunsgrudininesalsenau
GF! 2090 0.962 Nlm (Standard Regression Weight) ® gJJ' TN
Fl = . . Nr] U o U ]
¢ 2090 0983 . Y 0.734-0.814 UazA19n51ANUNULYS (RY) By
NFI =050 0.958 wl”ru 3¥1379 0.539-0.663 AILARAIATINN 3
AGFI >0.90 0.931 N1U
RMSEA <0.05 0040 HU

a a 6 o v (%
A15197 3 NITAATIENAIUFUNUTVDIAILUT

Standard Regression

ANNFUNUSVOIR IS . S.E. R? CR. p-value
weights

INNO  <-- TL 0.659 0.064 0.435 2.219 0.027
CA <-- INNO 0.440 0.656 0.627 2.002 0.045
CA <-- TL 0.429 0.078 3.517 Fxx
TL2 <-- TL 0.415 0.102 0.172 5.607 Fwx
TL3 <-- TL 0.381 0.081 0.145 5.225 Fwx

INNO3  <-- INNO 0.174 0.030

INNO1  <-- INNO 0.864 2.176 0.747 2.301 0.021
CA1 <-- CA 0.653 0.426
CA2 <-- CA 0.780 0.146 0.608 9.109 Fwx
CA3 <-- CA 0.728 0.148 0.530 8.748 Fwx
CA4 <-- CA 0.630 0.152 0.396 7.623 Frx

INNO2  <-- INNO 0.570 1.618 0.325 2.274 0.023
TLA <-- TL 0.730 0.125 0.533 9.324 Fwx
TL1 <-- TL 0.837 0.700

NBNR SEAuTedIAYNeans > p-value < .01
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NANTSALATIZH AUAISIATIAS19UDY
Tunadannd 3 wazaunisaeil
INNO = 0.66 TL, R* = 0.431...ccooirrerccierrennnn
CA = 0.44 INNO + 0.43 TL, R*=0.63......

1naunsd (1) nuirdadeaniedi
n1slasundasiidninasouinnssy a0
wnsgruivinesduszneuiiy 0.66 A
AMUARIALATEUINATEIY (S.E.) DAy
0.064 1AgaUN1SAINITADFUIEAIUNULYS

wiedu darurnsgrudanidn
29AUITENAULYINAU 0.44 ANAINUARIALAZDY

11A3914 (S.E) Wiy 0.656 wagladuniiy
Frhnsiasundasiidvdwaseaiaildiuioy
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