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EFFECTIVENESS OF INTEGRATE MARKETING COMMUNICATION
(IMC) STRATEGIES FOR LIFE INSURANCEVIENTIANE
CAPITAL LAOS PDR

Pattamanun Hirunteerawat", Suchonee methiyothin', Nappaden Dejprasert', Sawitree Bintasan'

'Graduate School of Commerce, Burapha University, Chon Buri 20131, Thailand
ABSTRACT

This research has the objectives to study and compare the integrated marketing communication perception and
to analyze the cffect of demographics on the integrated marketing communication perception. The samples are 400
people in Vientiane, Laos PDR. The research tool is questionnaire that the researcher developed by herself which passed
the content validity test from experts, and had a reliability value of 0.98. Data were analyzed with a software package.
Statistics used include frequency, percentage, mean, standard deviation, t-test, One-way ANOVA with LSD, and mul-
tiple regression analysis.

This study finds that people with differences in gender, age, and marital status have different integrated
marketing communication perception and integrated marketing communication cffectiveness, but not statistically
significant. However, people with differences in education and average family income have statistically different
integrated marketing communication perception and integrated marketing communication effectiveness at the .05 level
of significance.

Factors that significantly affcct the effectiveness of integrated marketing communication usage are these eight
factors; advertising, promotion, event marketing, public relation, direct marketing, on-line marketing, word-of-mouth
marketing, and personal selling. These eight factors can explain 47.9% of the variation in the integrated marketing
communication, and can be written in standard scorc cquation form as follows; Z = 0.145 (X1)* + 0.153(X2)* +

0.161(X3)* + 0.187(X4)*+ 0.125(X5)* + 0.208(X6)* + 0.034(X7)* + 0.185(X8)*.

Keywords: Communication stratcgics, marketing
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