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THE COMPOSITION OF THE PRODUCT AND CONSUMER BASED
BRAND EQUITY EFFECT TO ATTITUDE OF COSMETIC THAI
BRAND IN LAOS PEOPLE’S DEMOCRATIC REPUBLIC

Kawin Musika', Krit Jarinte', Samart Deebhijarn ', Puris Sornsaruht '
'Graduate School of Commerec, Burapha University, Chon Buri 20131, Thailand

ABSTRACT

A study of the composition of the product and consumer based brand equity effect to attitude of cosmetic Thai
brand in Lao people’s democratic republic (Central). The purposes of this study were (1) to study the composition of
the product effect to purchase Intention cosmetic Thai brand. (2) to study the composition of the product effect to band
preference cosmetic Thai brand. (3) to study the consumer based brand equity effect to purchase intention cosmetic
Thai brand. (4) to study the consumer based brand equity effect to band preference cosmetic Thai brand. (5) to study
the band preference cffect to purchase intention cosmetic Thai brand.

The process of study are follow to quantitative research to collect questionnaire from 400 customer in Lao people’s
democratic republic (Central) and qualitative research to decep interview from 10 seller in Lao people’s democratic
republic (Central). The collected data werc analyzed and interpreted using Structural Equation Model : SEM , mean,
standard deviation and deep interview analyzed by Atlas ti Version Trial 6.2.

The result of study

1. The analyzed of the factor model of composition of the product and consumer based brand equity of cosmetic
Thai brand in Lao pcople’s democratic republic (Central) the overall opinion in high level and the band preference and
purchase intention cosmetic Thai brand overall opinion in medium level.

2. The an alysis of correlation between factors of composition of the product, consumer based brand equity and
band preference, purchase intention of the sample group found a positive correlation and significant difference at a level
of .01. The correlation between factors of composition of the product and band preference found a positive correlation
at 0.518, and correlation with purchase intention found a positive correlation at 0.482. The correlation between factors
of consumer based brand equity and band preference found a positive correlation at 0.609 and correlation with purchase
intention found a positive corrclation at 0.602 overall in high level.

3. In the qualitative research. Found that the composition of cosmetic products in Thailand affect brand
preferences. And affect their purchase intention, especially in composition of the product to by choose the Thai brad first.

The band preference effect to purchase intention to use cosmetics in Thailand and found that the theoretical concept that

is based on in-depth interviews with a proper fit with the empirical data obtained from the analysis of quantitative data.

Keywords: Consumer Based Brand Equity, Thai Cosmetic, Laos PDR. (Central)
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