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ENTREPRENEURIAL CHARACTERISTICS AND SUCCESS OF
WALKIE-TALKIE ENTERPRISE IN THAILAND

Nathawut Wongsasathainl*, Penphicha Kasemphongthongdee1

'T. C. Radio and Communication Co., Ltd. Bangkok 10110, Thailand

ABSTRACT

This research aims firstly to examine the entrepreneurial characteristics and success of Walkie-Talkie enterprise
and secondly to analyze the relation between the characteristics and the success. The samples consist of 268 Walkie-Talkie
enterprises in Thailand. Questionnaire is used for collecting the data. One hundred and sixty nine completed questionnaire
sets are returned. The findings show that the overall image of characteristics of the Walkie-Talkie entrepreneurs in
Thailand in terms of attitude, activity, and aspiration is in moderate level. When considered by aspect and by item, the
entrepreneurial characteristic is rated moderate. When considered by aspect, startup skill and opportunity perception
are both rated in high level. Both overall success and individual aspect (financial performance, response to customer
need, building quality products and services, encouraging innovation and creativity, gaining employee commitment,
increasing potential of human resource) of success of the enterprise are rated in moderate level.

The analysis of relation between entrepreneurial characteristics and success of the enterprise can be featured
in 7 equations of simple regression. When considered by aspect, Opportunity Startup most positive relate to financial
performance, response to customer need and overall success of walkie-talkie enterprise. While opportunity perception
most positive relate to building quality products and services of enterprise. And competition most positive relate to
encouraging innovation and creativity of enterprise. At last new product most positive relate to gaining employee

commitment and increasing potential of human resource of enterprise.

Keywords: Entrepreneurial characteristics, success, walkie-talkie enterprise
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] @ { 2
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Failure: NF)
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o oA
2.3 NTNOINTUYBINNAVAIN (Quality of Human
Resource: QH)
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2.4 M3IUUIVU (Competition: CP) 32 47 43 31 16 272 124 ihunan
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1. Waadu5aN19MI5IaY (Financial Performance) - - - - - 2.79 1.06 1unaia
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(Response to Customer Need)
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a9 a
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ANUABIMIVBIgNAT lALd D
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(Building Quality Products and Services)
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(Encouraging Innovation and Creativity)
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52 gavaiinnugmiulaghifazateon 38 44 51 22 14 259 121 wnan
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(Increasing Potential of Human Resource)

v 4

6.1 winnuvielinnud anudungaiiviu 33 52 25 47 12 272 126 thunaw
o ] a 1 a 9
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mmﬁ”ﬂﬂmwﬁmﬁwmﬂﬁwyﬁ (X=2.69, SD = 1.14)

p— 4 1 Y 1
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doens l¥msdinzrnisaanoswyga (Multiple-

regression Analysis)

NANUNIT Standardized Coefficients 1?=b1 X]+b2X2+b3 X3+ ..... +b X

A A Vv
(53] Y unu aaaulsanu

1]
o A

X unu mMaulsoaseaan

X unu mMaulsoaszainn
n

4
bl unu Mandseansmsonnosvod Xl
4
b unu MANYsZANTMINANBIVR X
n n
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o < v a2
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Standardized Coefficients Beta

t-value Sig (2-tailed)

(Constant)
1. MUNAUAR (Attitudes)
- mﬁui’iubma (Opportunity perception: OP)
2. umsU{UR (Activity)
- M3 lene (Opportunity Startup: OS)
- MUY (Competition: CP)
3. MUANNNZIONZEIY (Aspiration)
- wamﬁmcﬁlmj (New Product: NP)
- malulaglvy (New Technology: NT)
- mmrﬂummqﬂﬁ (Internationalization: IN)

R Square, Adjusted R Square
F-value

-1.01 0.31
0.13 3.62 0.00%**
0.30 5.69 0.00%**
0.10 1.99 0.04*
0.15 2.77 0.00%**
0.20 4.23 0.00%**
0.29 5.30 0.00%**
0.80, 0.79
0.00%**

1INAT3193 udAm Adjusted R Square 11111
0.79 uaas guanvuzdisznoums laun mssu3
Tuloma mawivilona Msuaady wandusiluy
maluladlvy wazanuduunnmnaansaesue

anuiuulsanuduseaiunanstulasesas 79
Fowiumimsdad

Hadus A IUMITITU= 0.13%OP + 0.30%0S +
0.10%CP + 0.15%NP + 0.20%NT + 0.29¥IN
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Standardized Coefficients Beta t-value Sig (2-tailed)

(Constant)
1. MUNAUAR (Attitudes)
- anwlinddenuaniia (Nonfear of Failure: NF)
- MIaun3eve (Networking: NW)
2. MumsURDR (Activity)
- mawmlena (Opportunity Startup: OS)
3. é’]’mmmmmemmu (Aspiration)
- maluladlvi (New Technology: NT)
- anuiunana (Internationalization: IN)

R Square, Adjusted R Square

F-value

-0.17 0.86
0.12 2.76 0.00%**
0.17 4.76 0.00%*
0.42 10.16 0.00%**
0.11 2.89 0.00%**
0.31 6.86 0.00**
0.85,0.85
0.00%**

1INA157197 4 1AAIAT Adjusted R Square 111170
0.85 uanai1 auanyuzdlszaounms lTaun anuhi
AdIdoANNANMAT MIas1anTeve M lona
malulaglvy uazanuduuiuand awisoesuie

o o v v
ﬂ'ﬂlJWuLﬁJiﬂ'ﬂilﬁ"llgi]ﬂ"luﬂTiﬂ'ﬂ‘Uﬁu@Qﬂ'ﬂilﬂ?]\iﬂ?ﬁ
Y vy A g o &
Qﬂﬂ”l Ilﬂi’t‘)ﬂﬁg 85 !“Uﬂul‘]_]uffllﬂ']iﬂ\iu
v v
ﬂWﬁ@]fJUﬁu@Qﬂ’]’lNﬂﬂQﬂ’lﬁ(‘U@\igﬂﬂ'l=0.12*NF+
0.17*NW + 0.42*0OS + 0.11*NT + 0.31*IN
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GﬂiNﬁ 5 mi’Jmiwwﬂmanymijﬂizﬂaumimm:mJmmmumsaiwaumuawsmiﬂmmw?l

paanuaeszneums

o s Y Y a v a =
ANNAUINUN IATNAUAULASUVINIAVNINA

Standardized Coefficients Beta t-value Sig (2-tailed)

(Constant)
1. MUNAUAR (Attitudes)
- MITU ikluiama (Opportunity perception: OP)
- anwlindrennuaual (Nonfear of Failure: NF)
2. MumsURDA (Activity)
- M3 lena (Opportunity Startup: OS)
- MTUATY (Competition: CP)
3. ﬁ'mmmmmammu (Aspiration)
- malulaglvii (New Technology: NT)
- mmgﬂuumwwﬁ (Internationalization: IN)

R Square, Adjusted R Square

F-value

-2.23 0.02*
0.76 2.11 0.03*
0.19 4.12 0.00**
0.37 7.96 0.00%**
0.28 5.68 0.00%**
-0.09 -2.09 0.03*
0.31 6.11 0.00%**

0.82, 0.81
0.00**
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MINATTA 5 UEAIAT Adjusted R Square IR
0.81 uaasd audnvazdlszneums laun mssug
Tulema anwlindidennudumar mawimloma
Myuv vy malulaglny wazauduuingma
asaesusaNuAuulIaNud IS I uMTas 1

a 9 a ay Yy = <
AUAULDSUINITAUNINA “lﬂiﬂﬂﬁx 81 Wwewiluaums

£
JU

De

MFASNAUAWAZUTMIAUAING = 0.76*OP +
0.19*NF + 0.37*0S + 0.28*CP - 0.09*NT + 0.31*IN
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Standardized Coefficients Beta t-value Sig (2-tailed)

(Constant)
1. MUNAUARA (Attitudes)
- MIaF1un3evY (Networking: NW)
2. MumsUHIA (Activity)
- mawmlena (Opportunity Startup: OS)
- 1mAlulad (Technology Sector: TS)
- MIUUITY (Competition: CP)
3. MUANUNZILINZENY (Aspiration)
- wandumlni (New Product: NP)
- anuiunana (Internationalization: IN)

R Square, Adjusted R Square
F-value

1.11 0.26
0.11 3.50 0.00%*
0.28 6.92 0.00%**
-0.11 -2.99 0.00%**
0.30 8.35 0.00%**
0.23 5.15 0.00%*
0.29 7.23 0.00%**
0.88, 0.88
0.00**

INA5199 6 HEAIAT Adijusted R Square 111111
0.88 uaasd Auanyuzdlszneums Taun msaii
15ev18 N1 lenia malulad nsuyaduy
paadualnd uazanuuunma awsoedue
anufulsanuduSemumsdaasuuianssuag

AR asse 1adooas 88 Mowuaunsda

MIFUaTNUIANTTNLAZANUAATS19ATIA =
0.11*NW + 0.28*0S - 0.11*TS + 0.30*CP + 0.23*NP +
0.29*IN
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Standardized Coefficients Beta t-value Sig (2-tailed)

(Constant)
1. MUNAUAA (Attitudes)
- mﬁuiﬁlui’omﬁ (Opportunity perception: OP)
2. AuMsURDA (Activity)
- M3 lena (Opportunity Startup: OS)
- TV (Competition: CP)
3. 5114?1313»17]3!219713811! (Aspiration)
- wﬁmﬁmvﬁ“lmj (New Product: NP)
- malulaglvi (New Technology: NT)
- mm?m@ﬂﬁqﬂﬁﬁu (High Growth: HG)
R Square, Adjusted R Square

F-value

-0.74 0.45
0.09 2.06 0.04*
0.18 2.71 0.00%**
0.19 3.25 0.00%**
0.28 4.15 0.00%**
0.14 2.65 0.00%**
0.20 2.90 0.00%**
0.72,0.71
0.00%**

MINAT5A 7 UEAIAT Adjusted R Square IRY
0.71 uanai audnvazddsznoums laun mssug
Tulema madmlema msuadu nandmailm
mﬂTuTa?ﬂmjuagmm?ty@uhqaeﬁu 1113005119

'
o @

o ° v
ﬂ?lﬂJNuLL‘]J'iﬂ?lﬂJﬁHgi]ﬂ mmm%uugﬂwumﬂ
4

o Yy = <3| v A
wiina lasesaz 71 @ewiluaumsaail
ANTATURNHUDINNITNIIU= 0.09%OP +
0.18*0S + 0.19*CP+ 0.28*NP+ 0.14*NT + 0.20*HG
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Standardized Coefficients Beta t-value Sig (2-tailed)

(Constant)
1. MUNAUARA (Attitudes)

- MIaUATeNY (Networking: NW)

- MIAUATUINUTTTY (Cultural Support: CS)
2. AuMsUHDA (Activity)

- walulad (Technology Sector: TS)

@ .
- NINGINTUYBIVAVANIN (Quality of Human
Resource: QH)

- MIUYUY (Competition: CP)
3. MUANINZILINZENY (Aspiration)
- wanfunlui (New Product: NP)
- malulaglny (New Technology: NT)
- AU UUIINA (Internationalization)

R Square, Adjusted R Square
F-value

0.40 0.68
0.17 3.69 0.00%**
-0.15 -3.04 0.00%*
0.10 2.19 0.03*
0.11 2.04 0.04*
0.19 3.80 0.00%*
0.35 5.13 0.00**
0.11 2.12 0.03*
0.20 3.81 0.00%**

0.81, 0.80
0.00%**
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INA5190 8 UEAIAT Adjusted R Square IR
0.80 uanai andnuuzdlszaoums laun msaii
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wywdiiaanin mauaetu waasaailna malulad i
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N Y
anwduSIA UM LYeIRnon NS NOINT UL
vy P o &
lasesaz 80 Wowduaumsasil
v Y
MSIANATUYRIANIN NN NOINT Y=
0.17*NW- 0.15*CS+ 0.10*TS + 0.11*QH+ 0.19*CP +
0.35*NP + 0.11*NT + 0.20*IN
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Standardized Coefficients Beta t-value Sig (2-tailed)

(Constant)
1. NAUAR (Attitudes)
- M35 iﬂ‘lﬂ@ M@ (Opportunity perception: OP)

T w0 v
= ﬂ'J”IiJllﬁJﬂﬁ'Jﬁi‘)ﬂ’ﬂllﬁiJlﬁﬂ’J (Nonfear of
Failure: NF)

Y A ] .
- MIFATNATOVIY (Networking: NW)
2. mi‘iJ;j‘iﬁﬁ (Activity)
- mawmlena (Opportunity Startup: OS)

[ o
= ﬂiWﬂWﬂﬁnuBﬂﬁﬂmﬂ1W (Quality of Human
Resource: QH)

- MTUATY (Competition: CP)
3. ANUNSIEDNSYIY (Aspiration)
- waaAw I (New Product: NP)
- anudlunana (Internationalization: IN)

R Square, Adjusted R Square

F-value

-1.90 0.05
0.05 1.99 0.04*
0.08 2.28 0.02*
0.10 3.44 0.00%**
0.31 8.80 0.00%**
0.08 2.65 0.00%**
0.20 6.37 0.00%**
0.09 2.07 0.04*
0.29 7.96 0.00%*
0.91, 0.91
0.00%**

1NA15199 9 11A@A9AT Adjusted R Square (AL
U @ Y Y 1 o Y
0.91 ueaad guanvazlszneums laun Mssug
[ 1 Y Y [
TuTema anulindrdeanudumal Mmsasrunievie
3 1y = [
s Tena ninensuypdinaniw Mty
waadaalny vazanuiuuiuima anseedune
@ =4 vy =
anudlsanuduseauamsinlasesas 91 weu
& 1
Wuaumsaail
AuduSveIn1sUsznounIsIngdodls
Y
ATUAINITIN = 0.05%OP + 0.08*NF + 0.10¥NW +

0.31*0S+ 0.08*QH + 0.20*CP + 0.09*NP+ 0.29*IN
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Fufaveamsilszneunis 7 aums fail

1. AUMIEN=0.13*m35u3Toma +0.30%M3
wvTema + 0.10*MsuAed + 0.15*wanA e v +
0.204maTuTad i + 0.29*a1mduuinna



134 ysamrInenademaivemansyswnlsimd : Ui 10 miiuil 2 nsngiau-suaiay 2558

2. AIUMTADUAUBIAIIUADINITUYDIRAA
= o.12*anulindrdennudumad + 0.17*M3a31
ANTOUY +0.42*M 5191 lona-+ 0.1 1xmaluTad nal +
0.31*anudnna

3. e unsas eAuUA WAz UIAITAUAING
= 0.76*m35u3ulema + 0.19*anuhindadenw
AUHAY+0.37*M I TONE +0.28*MIUVITU - 0.09%
maluladlny + 0.31*anuihunuana

4 munsdaasuuianssuuazauaa
A5190358 = 0.11*MIAS1AATOUIE + 0.28*N1FIV1H1
Tonma - 0.11*maTulad + 0.30*M15UVTY + 0.23*
naafas I +0.29*aNuwuunna

5. auanuBaiugnifuanmiiney - 0.09%
mssululenia + 0.18*m5id 11 lena + 0.19%
MUY + 0.28*Hans a1 + 0.14*maluTad vy
+ 0.20*mm§tgzaﬂﬁqqﬁu

6. @gﬁumiLﬁwﬁummﬁﬂﬂmwm%wmmmgyﬁ=
0.17*M3A1UATOUIY - 0.15*MIAUATHIAUTITY +
0.10*maTulad + 0.11*nSwernsuYBITgUAIN +
0.19*M3ATY + 0.35*Haadaan 11 + 0.1 1*maTulad
Ty + 0.20%ANuduwng

7. anwduSaveadiszneumaaiuning iy =
0.05*ms5uilulema + 0.08*a1ulinddenuAN
a7 + 0.10¥MIA31UATENY + 0.31¥M 3w M Tona
+ 0.08*NININTUYHITAUAIN + 0.20*MFHUITY +
0.09*WaAf A M3l + 0.29*ANUYUUIUINA
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