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MARKETING FACTORS AND SUBJECTIVE NORMS AFFECTING
DESICION MAKING TO USE THE SERVICED
ROOM IN PATTAYA CITY

Warachai Atcharawongchail*, Sarunya Lertputtarak'*, Wilailuk Khamloyl*
'Graduated School Of Commerce, Burapha University, Chon Buri 20131, Thailand

ABSTRACT

This study attempted to study marketing factors and subjective norms affecting decision making to use serviced
room in Pattaya City. Questionnaires were distributed to collect the data. The convenience sampling technique was
utilized to selected 400 subjects who used to use the service of the apartment and still required to use the service or the
tenants living in Pattaya City. The statistics to analyze the data were descriptive statistics including frequency,
percentage, average, as well as inferential statistics including Multiple Linear Regression analysis.

It was found that the study on market mix of 7Ps including product, price, place, promotion, people, process
and physical evidence that the market mixs of 7Ps in overall had an influence on decision making to use serviced room
in Pattaya City. In addition, subjective norms impacted on the decision making to use serviced room in Pattaya City at

the statistically significant level of 0.05.

Keywords: Marketing mix factors; subjective norms; decision making; apartment
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Unstandardized Standardized

Model Coefficients Coefficients t p-value Tolerance VIF
B Std. Error Beta

ﬂ'mﬁ‘ﬁ 1.808 0.146 12.373  0.000%**
YRR -0.022 0.034 -0.032 -0.646 0.519 0.610 1.638
3171 0.089 0.033 0.133 2.687 0.008** 0.625 1.600
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%’umaumﬂﬁﬁms 0.128 0.045 0.180 2.827 0.005%* 0.379 2.637
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Durbin-Watson 1.712
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Unstandardized Y

1.808 - 0.022X1 + 0.089X2 *Ht 0.228X3** + 0.042X4+ 0.133X5* +0. 128X6** - 0.034X7

Standardized Y = - 0.032X1+ 0.133X2 okt 0.287X3** + 0.077X4+ 0.179X5 *+0.1 SOXG** - O.OSOX7
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Model -val Tol VIF
ode Coefficients Coefficients p-value olerance
B Std. Error Beta
CRGRN 1.777 0.143 12406 0.000%*
51 0.098 0.032 0.147 3.022  0.003%* 0.651 1.536
anunliusag 0.216 0.039 0.272 5496  0.000%* 0.628 1.593
yananliusms 0.135 0.048 0.181 2818 0.005%* 0374 2.676
TJupoumsliusms 0.120 0.042 0.169 2.856  0.005%* 0.441 2.266
R
RS 0.626
uarc

A d.qste B 0.392

s 0.386
R Square
F-ratio 63.778  (0.000%)
Durbin-Watson 1.693
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=Y Y @ 1
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819Uy 1 A7 NawIsanIvIgnanisiasuuilas
o v A Y a 4 Y] A
voaamsan msaadulalyusnseasinluiios
o % v ' aa Y a
WNE1 FINANIITNATDUAIIAIADA t-test AIBITAT

‘imﬁzﬁmmnmamﬁ?ﬂwn (Multiple regression analysis)
w1 fafenediumsaaia Susim auaaud
Tusns anyanailiusms wazeuTuAB UM
wims Sanwduiussuaindaiissduiediday
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a o a s .0 @ a4y o o o -
375@'75?W£]7Z751W7ﬂl‘ﬁﬂﬁ7ﬁﬁ75y5w7l/51’lﬂl! S0 11 a1juil 2 NINYIAN-FUIINY 2559

Unstandardized ¥ = 1.777 +0.098X **+0.216X_**+0.135X **+0.120X **
Standardized Y = 0.147X1**+ 0.272X2 Hk 0.181X3** +0.169X4 Hk
de ¥ = nisdadulaldusmsitesinluiieine

X = 5m

X, = aouiliusms

X, = yanafiliusns

X = tuseumshiims

a a Y a aa a v v a Y a td o A o
auNAFIUN 2 Yanao o lanEnanemsaaaulalrusmsviesinluilosine
Y a 12a A 1 v A Y a 9 @ A o
H: 1yanaonddhiisninademsdadulalyuinisveainlubiosine

Y a a a ' v A Y a Y @ @
H: 1yanaondsioniwademsdadulalyuimsnosinluiionine

A a 7 a \ v o Y a v A Y a
A1TNN 6 Naﬂﬁ’JﬂﬁW‘HﬂNJJﬂﬂﬂE]fJ!“]NW‘V!lﬁ@ﬂﬂﬁﬂﬂﬂ31ﬂﬁﬂwuﬁ"IJE]']_JﬂﬂaE]NE]WIE]ﬂﬁﬂﬂﬁuclﬂ"'ﬁ UINIT

Y o Ao
wounnluiioaine

Unstandardized Standardized

Model t -val Tol VIF
ode Coefficients Coefficients p-value olerance
B Std. Error Beta
A1naN 2.808 0.119 23.623  0.000%*
oUaIN 0.043 0.038 0.075 1.137 0.256 0.449 2227
ouNtsailoundieoiy 0.141 0.041 0.246 3411 0.001%* 0.378 2.645
oulungiiau 0.055 0.035 0.100 1.560 0.120 0.482 2.075
A Pl
oululanooula 0.022 0.029 0.049 0.761 0.447 0.469 2.133
ausnlunseuns? 0.107 0.029 0.194 3.740  0.000%* 0.730 1.371
yananiiFordos -0.042  0.026 -0.106 -1.596  0.111 0.447 2.235
R 0.476
R Square 0.226
Adjusted R Square 0.215
F-ratio 19.174  (0.000%)

Durbin-Watson

@ A v A Y a 4 @ A o
autlsarn e msaadulalyusmsveainlwiosine

** p-value < 0.01
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{ ' aa a ' Y a

NATWN 6 HaNISNATOUAITDANATOY F 1¥INY (Multiple regression analysis) WU JAAAD DY

Vo S ' v @ o o v 4 A v 4 A A Y o Y 4
U5 A1 p-value = 0.000 FanvonszautodiAy — auieudin anuiounlsatiounalony Aoy

P Ao Y Y A Y o A o v A ¢ ¥ a

0.01 naaenBdmlsau Yanao19os ed1eues 1 41 Tuiiau arueululanesulad auduisn
A 0 = o @ Y A A = = v v
Aawnsodinenamslasuntasvesdunlsaw  luaseunss ayaaaniiverdes Tanudunus

v v o @

o a Y a Y o A o ) o v d' 2
ﬂ"lﬁﬂﬂﬁuiﬁﬂ“]fﬂiﬂ?iw't‘)\‘lWﬂhl‘HLll'l’]ﬂ‘WWfJ"l PINANTT ﬂUﬂ?Wllll'J'ﬂ\iﬁlﬁlﬂigﬂ‘Uuﬂﬁ"lﬂﬂlu 0.01 A4UU FINTD

Ed
v A

Y 1 aa Y a 2 v
ﬂﬂﬁ@ﬂﬂ’lﬂﬂ?ﬁﬂﬁt-testﬂ’JEJ’J%ﬂ”Ii’J!ﬂﬁZﬁ'ﬂ’JﬁJﬂﬂﬂi‘)ﬂ !Lﬁﬂ\iﬁﬂ\lﬂﬁllﬂﬂﬁu

Unstandardized Y

2.808 + 0.043X1 + 0.141X2 *x 0.055X3+ 0.022X4+ 0.107X5** - 0.042X6
Standardized Y = 0.075X1+ 0.246X2 *E 4 O.IOOX3 + 0.049X4+ 0.194X5 R 0.106X6

v a Y a Y @ A @
= msaaaulalyusmsvesinlulessine
= ifieuain

A A a Y Y
= WaUNuIaHINNIYNU

¥}

A A o
onlunmau

v

= eululanooular]

IS

= @u¥nluATeuns)

w

TR T o B I e
I

' Aad o
= DNAUAUNUTDLTU

o

4 a a 4 v o 4 a v 4 4 a v o
M9 7 WamIIRTIzHANNARnRFINIHeNAdeUANUF LU YDIAARS 19D MuNeURT s aouAAIET Y
9 a @ [ v a Y a Y @ 1Y
auasnluaseunid semsdaaulalyusmseainludiosine

Unstandardized Standardized

Model Coefficients Coefficients t p-value  Tolerance  VIF
B Std. Error Beta

ﬂ'mﬁ‘ﬁ 2.900 0.114 25.506  0.000%**
Lﬁauﬁﬁsaﬁﬂuﬂgwﬁu 0.175 0.028 0.305 6.172 0.000** 0.813 1.231
auFnlunsounid 0.129 0.027 0.235 4.752 0.000%** 0.813 1.231
R 0.459
R Square 0.211
Adjusted R Square 0.207
F-ratio 52.945 (0.000%)
Durbin-Watson 1.812

o A v A Y a 4 o A 1%
dulsay Ae maaaulalyvsnisvieainluiieaine

** p-value < 0.01
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AR5 N 7 HaNITNAdaUAIEIANATDY F
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U5 A1 p-value = 0.000 Fenoonszauiodiin
=Y Y Y a 1 Y @

0.01 uaaINN@M3AY Anan1903 0819UBY 1 A2
parvsoivignanislasunlasvesdnlsaiy
v A Y a ] @ A o £
“prsaaaulalyusnisreannlulosiner” aa

Y 1 aa Y A a J
HANIINATOUAIGAIADA t-test AIBITNTAATIZHAY
ﬂﬂi‘lﬁ)ﬂlﬁ?NWH (Multiple regression analysis) W‘UﬁT]Jqﬂﬂ’d
Y a 9 i da A Y o Y a o
BNN mmﬁaumﬁﬁummmﬂﬂu MUFNFNIUATOUAT?

= v o Jdo Y A v @
Mﬂ'ﬂllﬁllwu'ﬁﬂUﬂ'J']ilvh'J'l\ﬂﬁ]ﬂﬁgﬂuuﬂﬁ']ﬂiUu 0.01
o & Yo X

PNUU ﬁqu15ﬂllﬁﬂﬂﬁuﬂ15|‘lﬂﬂ\iﬁ

Unstandardized Y = 2.900 + 0.175Xl *E 0.129X2 *x
Standardized Y = 0.305X1**+ 0.235X2**
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v 1
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M3IAAATIMITUFIND (Service mix) Y84 Kotler (n.d.,
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v o
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