MARKETING MIX, SATISFACTION AND BRAND LOYALTY OF RESIDENTS
IN THE DORMITORY AND APARTMENT IN CHIANG RAI PROVINCE
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ABSTRACT

This study aims to investigate the interrelationship between marketing mix,
satisfaction and brand loyalty of dormitory and apartment business in Chiang Rai province.
This quantitative study utilized the field-survey questionnaires, obtaining from 400
residents. Data collection was analyzed by using structural equation modeling (SEM). The
results of the study revealed that the marketing mix of dormitory and apartment business
in Chiang Rai province consists of product, price, place, promotion, process of service,
productivity and quality of service, people and physical evidence. Marketing mix has direct

and indirect influence on brand loyalty through satisfaction.
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