Burapha University

% //’/ X\ a o a o a o dl a
Cm?; .Y / NIATIMIAENIYAEASYSNIUTTIAL : U 15 adun 1 ansau-Siguieu 2563

2 | ABEST21
Collaborati
ollaboration \\\\ ////

Graduate School of Commerce = &=

CONSUMER’S BUYING BEHAVIOR OF READY MADE CLOTHES VIA APPLICATION
SHOPEE OF FEMALE IN BANGKOK METROPOLITAN REGION

Suchanya Saichana®’, Panisara Kongkaew®, Nichapa Puttan®

Faculty of Administration and Management, King Mongkut's Institute of Technology

Ladkrabang, Bangkok 10520, Thailand

ABATRACT

ARTICLE INFO

Nowadays smartphones have a significant factor that
drives service providers to enter the online shopping market.
From a market survey, the beginning of the year 2017 until mid-
year period showed that the users of smartphone purchased
goods through is cellphone about 59% (Digital Age, 2017).
Shopee, an application for online shopping market, sets a major
footprint onto the social media as a communication tool to
include with the modern trading systems. With female being
the gender who satisfies through social media and pays more
attention to fashion, the objective of this study is to study the
behavior on “clothing-purchasing” through the Shopee
application of female in Bangkok Metropolitan Region. The data
is collected from a group of 385 samples through online
questionnaire then analyzed with description statistics and
inferential statistics comprise of Multiple Regression, One-way
ANOVA and Least Significant Difference (LSD).

Demographic data analysis shows females that are aged
from 18-25 of years, single, and the undergraduated students
have an average income of 5,001-10,000 Baht. This group
purchase clothing through their own decisions. Their clothing
choices are mainly T-shirt that were bought from their own
liking. This group purchased frequently as to once a month with
an average expense of 201- 400 Baht per purchase. The results
concluded that Marketing Mix of E-commerce (6P) factors, the
product factor is positively influenced “clothing-purchasing” via
Shopee Application of the female in Bangkok Metropolitan
Region; on the contrary, the price factor that affects the

clothing purchase is negatively influenced.
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