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In this dissertation, the researcher analyzes the enhancement
of dynamic capabilities by enterprise on agility enterprises, agility
supply chain  management,

enhanced dynamic capabilities,

responsiveness, and sustainable competitive advantage for
manufacturers of footwear industry in the Kingdom of Thailand
(Thailand). The researcher also compares factors influencing the
sustainable competitive advantage of these manufacturers owning
brands and original equipment manufacturers ( OEM) .  Finally,
furthermore, the researcher investigates factors influencing the
sustainable competitive advantage of the footwear industry in
Thailand.

In this mixed-methods research approach, the researcher
employed both quantitative and qualitative research methods. For
the quantitative phase of research, the researcher constituted a
sample of 250 Thailand footwear manufacturers, using a questionnaire
as an instrument of the research. In the qualitative phase of research,
the researcher carried out individual in-depth interviews with key
informants.  The informants were 16 Footwear manufacturing
administrators. Findings are as following: agility enterprises, agility
supply chain  management, enhanced dynamic capabilities,
responsiveness, and sustainable competitive advantage exhibited
relationships between variables clearly in consonance with the
guidelines of the Footwear manufacturers on EDC Agility Enterprise
model. Sustainable competitive advantage was influenced by Agility
enterprises, agility supply chain management, and enhanced dynamic
capabilities of enterprises and exerted effects on responsiveness at a
statistically significant level. The brand owners group paid attention to
responsiveness at a higher level than the OEM group. Moreover,
responsiveness exhibited direct influence on the sustainable
competitive advantage of the group of brand owners, while evincing
direct influence on the OEM group, but not at a statistically significant

level.
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3. Han13 A TIBISIUTIBUUsENaUN155ENINNgU Brand AUNgy OEM

Brand =0.35
OEM =0.33
94Ansgshaf (8) p.=0.00 ET
priesi (AE) (0)p=003 0EM =0.34
(8)p=0.00
H2 (0) p = 0.05
—
H1 \ H4
mMaunszAuAnan
Brand = 0.76
OEM =0.87 wuunadn (EDC)
(8) p=0.00
(0) p=0.00
H3
msdameldgynufl fuand =0.40
e OEM =0.57
pages (ASC) (8) p.=0.00
(0) p.= 0.00

Brand =0.47
OEM =0.19
(8) p.=0.00
(0)p=0.38

H5

AEFRUAULIRRN anuldufieums

e )
- iy WINTUSENENEUY

wazetedne (RE)
(SCA)

EDC of Agility Enterprise Model

NI 3 Lw}\7@'75’111/5551455%53’1/%52U?ywﬁwwmﬁ\m@il Brand 7Y nga OEM

Y I3 Aav v a ¢ | = v dAada a | v
MuingUIzasrnidede 2. namessiieuiisudadeniisvsnasoninulaiusey
InsuadusgedsBuresusyneunisenamnssusesinvesingseninangui dudnvemsidud
(ngu Brand) Aunguinludsudedn (nqu OEM) TnanisfinyuSeuifisudvdnavesgiuusasnd

nasiondu Brand uazngyu OEM gl

H1: AE — ASC Tuaeangulvinuddnannan laends OEM = 0.87 wawngal Brand = 0.76
H3: ASC — EDC vrsaoangulsianudidaysosan Tasngu OEM = 0.57 uazngy Brand = 0.40
H5: RE — SCA vhsaesnguuaneinaify Taenga Brand = 0.47 wagnas OEM = 0.19 (p = 0.38)
Ha: EDC - RE uaeangulvinuddnysesasn Inengu Brand = 0.46 uazngy OEM = 0.34
H: AE — EDC vhsaosnaulsinudrdayiiosan lnenda Brand = 0.35 uaznau OEM = 0.33

91NWANITIATIERT A UFUNA LA
auufigiudl 1 fangu OEM uagnga Brand ¥
A eganivesdnsgsiafiadesda
warnisdnnislaguniuiindesda uas
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H1  esdnsgsiafindessi (AE) Tovswaideuandenisdanislsguniudi avuayu AUy
AR (ASC)

H2  esfnsgInafindeas (AE) Idvwaldauandensonszdufnonmuuy  atuayy atluayu
wadn (EDC)

H3  msdanisldgumuiindess (ASC) Tidviswaldsuandenisenszdiu TGN atluayu
FneAmkUUNaIn (EDC)

HA4  MsenseAuAnenInkuUNadn (EDC) lBvswaleuinsensnevaues  atuayu atluayu
naALavlATaYNe (RE)

H5  nIsmevauewmaInwalAseve (RE) 18vsnadisuindernulawiey  alfuayy atluayu

PNINTHVITUDE19898U (SCA)

5. NQUNFINTIN
MnansaumanldannTidends
USnauRedeyauuuasunILveInguiiogs
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(2015) waz Triaa et al., (2016)
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