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ABSTRACT

ARTICLE INFO

Among the marketing competition of the digital age, the
SME business owners have to focus on applying the technology
into their business to respond the faster and more intense
competition in the future. At present, mobile banking applications
are considered as the key tool to enhance the business
effectiveness. So, developing mobile banking applications into
continuous use is crucial. The purposes of this research are 1) to
measure the perceived ease of use and the perceived usefulness
of mobile banking applications of the enterprise of sole
proprietorship 2) to study the perceived usefulness influencing
over the intention to use mobile banking applications among the
enterprise of sole proprietorship 3) to study the perceived ease of
use influencing over the Intention to use mobile banking
applications among the enterprise of sole proprietorship by using
multi- stage sampling and analyzing the Multiple regression by
setting the level of statistical significance at 0.05

The research shows that the level of the perceived
usefulness and the perceived ease of use is Totally Agree. The
perceived usefulness and the perceived ease of use are statistically
significant in positively influencing the intention to use mobile

banking applications among the enterprise of sole proprietorship.
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