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ABSTRACT

ARTICLE INFO

The objectives of this study are 1) to study the influence
of perception of perceived ease of use on perceived usefulness of
automation technology, 2) to investigate the influence of the
perceived usefulness on attitude towards using of automation
technology, 3) to examine the influence of perceived ease of use
on attitude towards using of automation technology, and 4) to
study the influence of attitude towards using on technology
acceptance of automation technology. The questionnaire survey
was used to collect data from 277 employees in an electronics
factory in Laem Chabang Industrial Estate, using the sample using
simple random sampling. The statistics used were frequency,
percentage, mean, standard deviation, and multiple regression
analysis.

The results showed that 1) the factor of perceived ease of
use was found to positively influenced perceived usefulness of
automation technology as a significant level of 0.05. 2) the factor
of perceived usefulness was found to positively influenced attitude
towards using of automation technology as a significant level of
0.05. 3) the factor of perceived ease of use was found to positively
influenced attitude towards using of automation technology as a
significant level of 0.05. 4) the factor of attitude towards using was
found to positively

influenced technology acceptance of

automation technology as a significant level of 0.05.
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Error | beta
ATU = 15.638 + 0.193 (PU) Pasy | 9
H1
auuagmﬁaﬁ 3 mi%’uifﬁqmmdwdu AAaT 12.871 | 1.145 0547 11.241 | 0.000% | 0.117
" L Ul Y PU : .
n51991u (PEOU) danasaiauadlunisldeuy PECU 0.374 | 0.061 6.141 | 0.000
walulagszuudaludia (ATU) 3nnwanisAne) g 15638 | 0.785 19913 | 0000* | 0,078
wud Jadeanunisuitieanudiglunisldau PU ATU [ 0193 | 0.039 | 0.285 | 2925 | 0.000%
WALULAESTUUDAIULA MNNTUIZAINA LA H3
Jasudruriauaandsenisldaumnalulad AIAIN 15.468 | 0.789 19.604 | 0.000% | 0.084
o va o v D PEOU | ATU | 0.215 | 0.042 | 0.295 | 5.119 | 0.000*
szuudnludd tnudusiulusie agnedl "
o o % QQ‘NI > a
UYAIAYNGDRNTEAU 0.05 1AgN158U191A dagt 4854 | 1.240 3915 | 0.000% | 0.356
A1 Beta = 0.215 AN&@dA t = 5.119uay Sig. = ATU | TA | 0785 |0.063 | 0599 | 12393 | 0.000*

0.000 361031 0.05 Fam151991 2 Fewausu
amﬁgmﬁ 3 wavarunsadeuduaunisnig
adinranslds

ATU = 15.468 + 0.215 (PEOU)

aunfgiuded 4 vimuailunislday
(ATU) denasiangAnssuniseausumalulag
STUUBRLUINR (TA) 31ANan1sANYINUIY Jade
pusiAuARlunsigeumaluladssuudnlusla
AiuTuovdnale WOANIIUNITHNTU
wmaluladszuudmuiasidnnsedng Windu
anulUshe egfitedfymnsadnfisesiu 0.05
1A8N91904197nA1 Beta = 0.785 ANdDA t =
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