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A STUDY OF BRAND IMAGE OF BLACKBERRY
MOBILE PHONE IN CHONBURI, THAILAND

Supicha Samerkit 1", Adisak Chandprapalert!,
Somchai Chunharat!,Wuthichai Sittimalakorn!

! Graduated School Of Commerce, Burapha University, Chon Buri 2m31, Thailand

ABSTRACT

This study aims to examine customers' attitudes toward brand image of Blackberry
mobile phone in Chonburi province. A questionnaire was used to survey 400 people and
interviews were performed with some Blackberry users. The data was analyzed by
descriptive statistics.

Overall, the results show that customers have good attitudes toward brand image
of Blackberry in terms of product quality and product utility. Specifically, it is found that:
internal product features; external product features such as users’ image, price, and
imagination; product utility with regard to symbol, functionality, and experience; and
customer’s attitude are significant factors affecting Blackberry mobile phone's image in terms
of favorite, strength, uniqueness. In addition, the interviews with the current users reveal
that they like Blackberry because of its logo, shape and style, inexpensive price, ease of

use, unicueness, ability to open image files, functionality, and convenient keypad.

Kewords: Attitude, brand image, mobilephone, blackberry, Chonburi
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