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THE ADOPTION OF THE ALTERNATIVE ENERGY USED
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ABSTRACT

The objective of Lhis research was tolinvestigate the cffects of demographic- data
and the effects of the perceived attributes of innovation on the adoption of the quality
of the alternative energy of passenget car owners. The samples of this rescarch-were 200
passenger car owners- A sel of questionnaire was used to collect the data which were,
then, analyzed by different statistical methods: descriptive, t-test; One—-way ANOVA,
Pearson Correlation; Simple Linear Regression and Multiple Regression.

The results of the hypothesis testing in terms of demographic data indicate that
while the factors of gender, age, marital status; education and occupation do not affect
the adoption of the quality of the alternative energy, the factors of monthly income and
fuel consumption duration affect the adoption. The result of the hypothesis testing
regarding the perceived attributes of innovation show the significant effects of relative
advantage, compalibility, complexity, trialability and observability on the adoption of
the quality ol the alternative energy. Among these attributes, the observability has the

greatest-statistically significant effect on the adaptation.
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