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A use of marketing mix model in a study of students’ decision to study

for undergraduate degree at Thai private institute

Asst. Prof. Dr. Vichit Ouon*

Abstract

The objective of this research were  study the use of marketing mix model in a study of
students’ decision to study for undergraduate degree at Thai private institute. The model of the studied
included education management, price setting, location and the university’s reputation in higher
education for Thai private institute. The sample group used in this research included 1" ycar 1,024
students in the 2003 academic year from 63 Thai private institutes in Thailand. The respond rate on
this study was 8533 %. The statistic were used descriptive analysis and One-way ANOVA.
Descriptive analysis used percentage, standard deviation, and t-test to analyzed the general information.
One-way ANOVA used to test the hypotheses. The finding indicated that the student used the

marketing mix factor on their decision to study for undergraduate degree at Thai private institute almost

high.

Keywords: Markcting Mix/Consumer Behavior
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