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Abstract

Purpose of this article was to study and analyze work-related values of the CEO among different
nations in the Southeast Asia and to propose a model for work-related values of staff in different firms
in the ASEAN region, It was found that the work-related values of the CEQ in the Southeast Asia were
related to scientific mind, western soul and eastern spirit respectively. Finaily, a new model as derived
from the western behavior, the middle-east behavior and the eastern behavior was proposed for work-

related value analysis of staff in major firms operated in ASEAN countries.
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