wany wGigeAaRiyIvInTIml 9 2 s o

mséhsoonoudoomsunansiou MBA

goomAssivhdvog TuraMAa:SUuOoN™
A Survey of Manpower Demand On MBA Graduates

For Eastern Seaboard Companies

WS0EFNaQs1D1sE 08.9C5100 gunsaue
wsBsny  15usau

SnEndewWIrdsemans  UnIonNenaeyswi
Asst. Prof. Dr. Vultichat  Soonthonsmaii. DBA
Pornthirak Rermratn, MBA

The Graduate School of Commerce. Burapha Universily

[ unfQEio

‘ mi@i’m@mwuﬁfaqmmﬂmniﬁﬂu MBA mmﬁjﬁﬂumﬂmzﬁu@ﬂnﬁﬁmqﬂs:mﬁtﬁﬂﬁnmm'm
ﬁmmma“ﬂmﬁnum:ﬁﬁdﬂizmﬁﬂmﬁ?{w MBA figsiadeansluiaqi Tnednuunamilssinnae

sana quaavziiou mmuwum@qﬁinﬂ mwmmsﬂsvn@umn@ Inadumsidaiiadrmauaziiurieg W

srudndasilimals Tuusiaziid SefieumateRu 76 13w mnmmnmwmwﬂsvmmmmv 25

’ ﬂmnzgfuﬁqmmwﬂnm Lﬂuqﬁnwﬂs:mwammvfﬂmﬂsznﬂmﬂﬂumLL@:u@m‘numumﬂum fnuasnitiou
Fus 5000 Amuwaull fnssasmusswiemreiusnosiend fegmsdszneugsiafedaqiu

atjlugne 6-10 1 dnilngjiyaaansiiay MBA sAng1 10 AW Sinnenausuiun R ARINT AL

vBA wasnsiungagnuaciudiiau vea anmeouanipadunemmiFeugeild uazergssun

3.3 1 nsurineirasdedday MBA Aigsharasmadaulunjuiulunuprdhufin - Ao
maﬁmawm yinwenaanuaa wilatogm wnmmqmummm (EQ) wnm.,wmmums'lfnmmmnqw
mmmﬁmummLﬂuanwmvwmﬂs mﬂmmummmmu MBA Wﬁin@mmm?mnwﬂm Tutlaquiunudn
nfqm‘mum?mwu‘lm‘mmmm 100% Az Luumwummmlumums’hmmmnqum AN
mmms‘ummnwmwuimﬂﬂu'lwﬂ 100% mu’lucyﬁsnﬂummmmmmﬂmn:mu MBA Wity

sraviaan 2-3 Tdnamtia

Journal of Commerce - Burapha Review, 2003, Vol 2, No. 1 ﬁ



13813 WUTTHANERTYIWILTNIIel B 2 atud )

Abstract

The purpose of the survey was to investigate the manpower demand and desirable character-
istics on MBA graduates in Eastern Seaboard companies. The selected companies were classiffied by business
types, capital size, type of joint venture, and ages of Business’s operation. A survey research was conducted.
A sample of human resource managers from 76 companies, which was used to prodeterming the proportion for
each area of the Easterm Seaboard companies, was collected. The study found that around 25% of the samples
were in automotive parts manufacturing and automobile assembling industries with registered capital of at least
5.000 million Baht. The companies were Thai and foreign joint venture businesses which have been in operation for
6-10 years. Most of the comparies were currently employing less than 10 MBA’s. According to Human Resource
development plans, most of the companies encouraged their existing personnel to earn MBA degrees, but stil
employed new MBAs from external sources. The required age limit of MBA’s was between 31 and 35 years. The
most desirable characteristics of MBA's were strong leadership skills, honesty, problem-solving skills, high Emo-
tional Quotient, and proficiency in the English language. English language skill was equally desired by both 100%
foreign-owned and 100% Thai-owned companies. Demand for MBA graduates for the eastern region for the next

2 to 3 years will increase.
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