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Abstracts

Thesis study on perception and anticipation on a developing strategy Channel 7 HD
Weather Show (1) to study an audience’s awareness toward program production process (2) to study
an audience expectations towards the program production process (3) to create a strategy of a
program production that relate to an audience expectation. This is a study of Survey Research using
quantitative methodology offer the questionnaires as a tool for collecting data and processing from
a computer program.

Quantitative research were used to survey opinions from questionnaires. The sample
group are from the 7HD weather program audience from all over the country. From 6 regions, 70
each as in a total of 420 people by answer an online questionnaire. An audience must have been
watching at least 5 7THD weather programs since the researcher will send to a regional reporter in
Chiang Mai, Khon Kaen, Nakhon Si Thammarat, Chonburi, Phra Nakhon Si Ayutthaya, Central Region,
Bangkok and Metropolitan area.

For the analysis of the perception of CH7 weather program shows that sample group
recognize the tv host as the top of mind, followed by the news content, costume, graphic design,
and the theme of the program that create a least recognition.

For expectation, (1) program host, an audience expect a program host to provide an
accurate information of the weather forecast, warnings about weather conditions that must be
considered, use of a sound effects to draw audience’s attention, use a variety of voice toning (2)
news content, an audience expect to get a Weather forecast from different news sources apart from
the Meteorological Department (3) costume, an audience expect to a fantasy costume unlike a
general fashion (4) The graphic design of the project is expected to develop from an original scenes
create a different style up to a current situation. As for the program theme, the program is expected
to see a parody theme based on a mainstream topic, also a channel 7 drama.

Keywords : Perception/ Expectation/ Create a strategy/ Fon-Fah Arcard/ Digital age
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